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1.1.3 NTOUNTHAILIANNIATUARIR
1) vinweuiAnassed 21 (21st-Century Skill)’

anAsegnalan (World Economic Forum - WEF)
IFvin1581579085 1AL R AR 89N TV ININUTITL S
wunldfuvesnaluladlussdnslugialan uazasuinuei sy
Tumnssei 21 (21 Century Skill) sanundu 16 Wnwe wiseendu
3 ngu Usznaume

21st-Century Skills

Foundational Literacies Competencies Character Qualities
How students approach
complex challenges

O "sumri

How students apply core skills

How students approach
to everyday tasks

their changing environment
1. Literacy 11. Curiosity

2. Numeracy

‘ 8. Creativity
e 9. Communication
@ 10. Collaboration

12. Initiative

3. Scientific
literacy

13. Persistence/
grit
4. ICT literacy

14. Adaptability

! 5. Financial

literacy 15. Leadership

6. Cultural and
civic literacy 16. Social and cultural

awareness

Lifelong Learning

gﬂmwﬁ 2 Wnwsunarmssudi 21 (21%-Century Skill)

" World Economic Forum - New Vision for Education: Unlocking the Potential of
Technology Report
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2) audusarsesni19fdnia (Digital Intelligence
Quotient)
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2.1) inweauanugAnuuulanfavia (Identity Skill)

2.2) inweA1unIsLY (Use Skill)

2.3) inwgauanuUasniy (Safety Skill)

2.4) inwgaun1sinwanulasniy (Security Skill)

2.5) inweauAINeaInn19e1sual (Emotional Skill)

2.6) Vinwesunsaeans (Communication Skill)

2.7) yinweauniss (Literacy Skill)

2.8) Yinwgauans (Rights Skill)
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3) walulaguuunianszlan (Disruptive Technology)
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duwna (Infocomm Media Development Authority: IMDA)
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4) N@NNITUIMIAUNMN (Quality management system)
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INTRODUCTION

The 20-year national strategy of the Kingdom of Thailand
Constitution has its aims to sustainably develop the country based on
good governance as well as to act as the frame for various planning to
make them correspondent including the integration and promotion for
further drive to reach the country’s goals eventually. Thereafter, the
national policy and plan on digital development for economy and society
(2018-2037) were implemented as the master plan employed in
developing the nation’s digital economics and society for 20 years
onwards. This was set to help direct the drive through the digital
technology with the holistic objective to increase the capacity level of the
country’s economic competition through innovation and digital
technology , help form the equal social opportunity with information and
various services via the digital media to elevate the people’s life quality
to further prepare them in being appropriately literate and skillful in
leading their life and careers in the digital era. Besides, this will help reform
the working paradigm and service provision of the government sector
through the digital technology as well as the data utilization for transparent
and efficient performance.

To form readiness of the people sector in all groups in order to
make them aware, literate, and skillful appropriately for their life-leading
as well as to benefit from the aforementioned policy, it is urgently
necessary to conduct along with the digital infrastructure improvement

and development in all villages especially through the Village Broadband

Policy, guideline and measurement for driven Thailand’s o:..
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Internet Project (Net Pracharat) which has been conducted to expand the
high speed internet networks through the country in order that the people
in distant areas, the people in agricultural sector, the people with low
income who are the majority of the country, and those who lack of
opportunity are served. Due to this, it is necessary to form the
understanding of digital literacy in order to enable the people to creatively
and responsibly make use of the digital as well as to prepare for the
people’s access to information and services through the electronic
channel and they can benefit through the economic drive with the digital
technology of both government and private sectors and, eventually, this
will make them equal with those in urban areas and those with middle
income.

Hence, to achieve the goals in driving the digital literacy, Office of
Digital Commission for National Economy and Society or ONDE then set
the policy, approach, measurement, and tax benefits in order to help drive
the digital literacy development based on the Digital literacy along with
other related measurements. This was done through the setting of the
policy recommendations based on the country context, the rational
relationship with the expression of digital literacy development
approaches, tax measurement, and benefits that can concretely reflect

the goals’ efficiency of the country’s strategies.

b .::o Policy, guideline and measurement for driven Thailand’s
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PART 1
SITUATIONS AND CIRCUMSTANCES OF THAILAND

To become the stable, wealthy, sustainable and developed country
by adopting the approach of sufficiency economy, we have to understand

the digital literacy situations and challenges as follows:

1.1 Context of Thailand

The context of Thailand affecting the preparation of Thailand’s Digital
Literacy Development Plan has been studied, including the overall status

of national digital literacy, situations and challenges as follows:

1.1.1 Status of National Digital Literacy
According to the digital literacy assessment in 2019, the status
of digital literacy of Thai people is in basic level (with average of 64.5
marks). With Thai population anaLysisZ, the status of national digital literacy

can be deduced as follows:

! The Assessment of Digital Literacy and Media Information Literacy of Thailand in 2019.
2 Thai population of 66,413,979 people - Data obtained from Official Statistics Registration Systems,

Department of Provincial Administration Ministry of Interior, December 2018.
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1) The population with advance level: 7,106,296 people (10.7%)

2) The population with intermediate level: 23,112,065 people
(34.8%)

3) The population with basic level: 30,484,016 people (45.9%)

4) The population with improvement-needed level: 5,711,602
people (8.6%)

Mean 65.3 Mean 52.1

“Intermediate” Level Digital Health Digital “Basic” Level
and

Commerce
Wellness

Mean 56.6 Media and Mean 70.9
ic” Level - . Information Literacy - . “Intermediate” Level
Digital Security v Digital Etiquette
ean

y.
Mean 63.8 g Mean 69.3

“Basic” Level Digital Rights Digital “Intermediate” Level
and Communication
Responsibilities

Basic” Level

Figure 1 The Result of Digital Literacy Status of Thai Population’

®The Result of Survey of Digital Literacy and Media Information Literacy of Thailand 2019.
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There are three competencies in basic level required to be
urgently promoted and developed are: 1) Digital law, with average of 52.1
marks; 2) Digital commerce, with average of 59.8 marks; and 3) Digital
Security, with average of 56.6 marks. They all are necessary for protection

and reduction of digital usage risk.

1.1.2 Status of National Digital Development
The status of digital technology development for national

economic and social support is as follows:

1) Digital infrastructure

The digital infrastructure of Thailand covers all areas nationwide,
increasing the usage in all public, private and government sectors. In 2017°,
21% of Thai households had the high-speed internet access via fixed
broadband. However, 73.9% of Thai population had the high-speed
internet access via mobile broadband.

Furthermore, given the thorough and equal access in area aspect,
it was found that 74,965 villages could access high-speed internet.
However, some remote schools and sub-district health promoting

hospitals could not access high-speed internet.

* The Survey on Domestic Usage of Information, Technology and Communication 2018, National

Statistical Office.
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2) Public Digital Usage

According to the survey?, it was found that in 2018, Thai people
used internet 3 hours and 30 minutes longer than in 2017, with the average
of 10 hours and 5 minutes. As a result of the government policy promoting
internet infrastructure, the high-speed internet has been covered all areas
nationwide. Furthermore, all requirements of the mobile phone users have
been met due to the development of modern and rapid communication
technology, lower-priced smartphones, tablets and computers that
anyone can easily own, and various intemnet services with acceptable price.

The top 5 intemet activities were: social media - Facebook,
Twitter, Instagram (93.6%); email (74.2%); data searching (70.8%; watching
TV/video clip and listening to music online (60.7%); and online shopping
(51.3%), respectively. In 2017, the Percentage of online shopping was only
50.8%.

The e-commerce value of Thailand in 2017 was 2.7 trillion Baht,
which was 7.91% higher than the value in 2016. The most popular online
shopping platform was social media, followed by e-Marketplaces and own
website due to the constant expansion of e-commerce entrepreneurs, the
support of infrastructural development related to e-commerce of

government sector, etc., reflecting the public acceptance of digital

> The Survey on Behavior of Internet Users in Thailand of 2018, Electronic Transactions

Development Agency.
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technology. However, some problems could cause the hesitation in digital

technology such as deception, misinformation, phishing, etc.

3) Public Availability
According to the E-Government Development Index® 2018,
Thailand was ranked no. 73 of 193 countries with 0.6543 marks,
compared to no. 77 with 0.5507 marks in 2016. It was found that Thailand
used the government’s ICT to develop public digital technology,
including digital manpower. Furthermore, according The Global Open
Data Index 2015, Thailand was ranked no. 42 of 122 countries, compared
to no. 59 of 97 countries in the previous year.
However, the government’s ICT requires more integration since
there’s no data sharing among government authorities and each of them

requires different conditions, which takes long time to provide services.

¢ United Nations E-Government Survey 2018.
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1.1.3 Digital Knowledge Development Framework

1) 21°"century skill’

World Economic Forum surveyed and analyzed the
requirements of labour market, including the technology trends of large
organizations worldwide, to summarize the necessary 16 skills for 217
century, divided into 3 following categories:

1.1) Foundational Literacies - Necessary skills for future
society.

1.2) Competencies - Skills for managing and solving daily
problems or challenges.

1.3) Character Qualities - Skills for adopting oneself to rapidly

changing society.

" World Economic Forum - New Vision for Education: Unlocking the Potential of Technology

Report
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21st-Century Skills

Foundational Literacies Competencies Character Qualities

How students approach How students approach
complex challenges

@ 7. Critical thinking/
problem-solving

How students apply core skills
to everyday tasks

their changing environment

B . "
";EC 1. Literacy 11. Curiosity

. Numeracy

’ 8. Creativity
e 9. Communication
@ 10. Collaboration

12. Initiative

. Scientific

literacy 13. Persistence/
grit

. ICT lit
iteracy 14. Adaptability

. Financial
literacy

15. Leadership

. Cultural and

civic literacy 16. Social and cultural

awareness
Lifelong Learning

Figure 2 21° Century Skill

2) Digital Intelligence (digital Intelligence Quotient)

Digital Intelligence Framework (DQ), prepared by DQ Institute,
is a comprehensive set of technical, cognitive, meta-cognitive, and
socio-emotional competencies that are grounded in universal moral
values and that enable individuals to face the challenges and harness the
opportunities of digital life. DQ has three levels, eight areas, and

24 competencies composed of knowledge, skills, attitudes, and values.

Policy, guideline and measurement for driven Thailand’s
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Figure 3 Digital Intelligence Framework

Digital Intelligence consists of the following 8 skills:

1) Digital Identity 5) Digital Emotional Intelligence
2) Digital Use 6) Digital Communication
3) Digital Safety 7) Digital Literacy
4) Digital Security 8) Digital Rights
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1.1.4 National Challenges
The stream of rapid changes, both national and global levels,
has caused significant changes in the circumstances of current and future
national development. Such circumstances are conditions, problems and
challenges that the country will have to encounter and prepare the
solutions. It could be a great opportunity for the country to develop and
benefit from the following challenges:
1) Aging Society
In 2016, the Thai population was 65.3 million people with
17.82% of children age, 65.67% of working age and 16.90% of elderly age.
The fertility rate of Thai population in 2017 was 1.59 with decreasing trend
throughout the 12"-15" National Economic and Social Development Plan
(2017-2036) to 1.35 in 2036, affecting the number of working age from 2014
onward and the national economic growth in the future.?
2) Disparity
There are many aspects of disparity in Thailand, especially
income. The overall disparity in the past 10 years has reflected the income
inequity that the main income of the country comes from 10% of the
population. Furthermore, there is a disparity problem on government
services, the education in particular. According to the evaluation of 12,230

basic education institutions nationwide, only 69.9% of them passed the

8 The 12" National Economic and Social Development Plan.
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evaluation. However, the evaluation criteria are different due to the
location and size.
3) Disruptive Technology
The advanced research and development of science and
technology are the key to the economic, social, environmental and
lifestyle development, resulting in new industries and services with the
technology integration and unlimited access to data and knowledge.
Consequently, the technology-skilled and multiskilled labour are highly
required. On the other hand, the disparity occurs such as technology
accessibility which affects other aspects: education, income, etc. Such
disparity tends to be more severe due to the advanced robotic technology
which may replace men, causing wider gap of wages among labour groups.
4) Social Media Risk
The digital technology highly influences the everyday life
and the operation of business, government and public sectors. Therefore,
the economic and social digital development has to recognize and keep
up with the future technological changing as follows:
4.1) Cybercrime is a crime using electronic methods to
attack computer systemsg, divided into 5 categories: hacking; computer
viruses; cyberterrorism; data prevention; and cyberespionage. Cybercrime

can affect both consumers and public.

? The 10" United Nations Congress on the Prevention of Crime and the Treatment of Offenders.
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4.2) Cyberbullying has become increasingly common
problem around the world as a behavior to humiliate others, especially
among teenagers or those aged 13-16 years. The online bullying includes

online sexual harassment.

5) Challenges on national digital literacy development
The digital literacy development, for creative and responsible
usage as well as access to information, news and services via electronic

methods, has the following strategic challenges as follows:

Challenges of Thailand’s Digital Literacy Development

AN
@ TR0

Build an equitable on
the digital literacy for all
citizen

Build Lifelong
learning system
for all citizen

Develop the mechanisms
and measures to
promote digital literacy

& dig'EtaI skill

Promote the digital
literacy & digital skill

4

A

. T 4

Figure 4 Challenges on National Digital Literacy Development
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5.1) The reduction of digital literacy disparity for every
group of people, especially via internet which is the necessary method to
develop potential, exchange information and access knowledge. This also
includes the development of high-speed communication network to cover
every area, resulting in the public accessibility of information and the
reduction of disparity between urban and rural societies.

5.2) The promotion of digital literacy and skill to personnel
in all industries for safe, creative and ethic usage with social responsibility.
It consists of the development of competency framework and digital
literacy course, including relevant standards in order to create labour with
international digital literacy and skill who can properly use ICT as a tool to
drive business and create innovative products and services.

5.3) The creation of life-long learning with the social trend
that learning is the responsibility of everyone with the promotion of
co-learning of different ages, as well as the promotion of organizations,
group of persons, communities, public and all media to become creative
knowledge source, the promotion of alternative education to match the
learners’ requirements, the promotion of course development via internet

as a method for all ages to creatively express, and the support of creating

learning society and life-long learning factors!©.

10 The 12™ National Economic and Social Development Plan (2017-2021).
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5.4) The development of mechanisms and measures to
promote the digital literacy and skills, the preparation of taxation and
privileges in order to create the awareness and motivation to public and
private sector to develop the digital literacy together with the
development of infrastructure and learning process which are the crucial
key of the government sector to stimulate the public and private sectors

to enter the mechanism of digital literacy development.

1.2 Relevant policies, strategies and plans

The relevant policies, strategies, plans which determine the targets of
pubic digital literacy are as follows:
1.2.1 The 20-Year National Strategy (2018-2037)

20-Year National Strategy (2018-2037) is the country’s first
national long-term strategy developed pursuant to Constitution of the
Kingdom of Thailand B.E. 2560 (A.D. 2017). It shall be pursued to ensure
that the country achieves its vision of becoming “a developed country
with security, prosperity and sustainability in accordance with the
Sufficiency Economy Philosophy” within the period of 20 years with the
ultimate goal being all Thai people’s happiness and well-being. The
national strategy for human capital development and strengthening has
the goals to develop:

1) Thai people to become good, skillful, and quality citizens
for 21% century lifestyle.

2) Thai society to support the life-long development.

Policy, guideline and measurement for driven Thailand’s coo
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1.2.2 Master Plan under the 20-year National Strategy

Determining the methods to achieve the goals specified in the
National Strategy, Master Plan under National Strategy consists of 23 issues
and those related to digital literacy are as follows:

1) 11™ issue: life-long development

The master plan regarding life-long development prioritizes
the qualitative development in all ages: pregnancy, early childhood,
childhood, adolescence, school age, adult age, working age, and elderly
age, in order to create potential, skilled, good and self-learning human
resources with financial knowledge, capability of proper life and financial
planning for each age of life, and capability of valued living, including the
development and attitude adjustment of people of all ages who
committed a crime to peacefully return to society and become the main
force to develop the country.

2) 12" issue: learning development

The master plan regarding learning development prioritizes
the strengthening and elevation of education and learning development
in all ages from early childhood to life-long learning by developing the
learning systems which meet the changes in 21 century, designing new
learning system, adjusting teachers’ rules, increasing the effectiveness of
educational management system, and developing life-long learning
system that learners can select the suitable learning even after leaving
the educational system by considering the development in accordance

with potential, skill and capability of multiple intelligence.
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1.2.3 National Reform Plan

Section 257 of Constitution of the Kingdom of Thailand
B.E. 2560 (A.D. 2017) prescribes the following goals of national reform: the
nation enjoys peace and order, unity and solidarity, sustainable
development in accordance with the philosophy of sufficiency economy,
and a balance between material and spiritual development; the society is
peaceful and fair, and provides comparable opportunities to eliminate
disparity; and the people are happy, have good quality of life, and
participate in development of the country and democratic regime of
government with the King as Head of State. National Reform Plan consists
of 11 parts, those of which related to digital literacy are as follows:

8" Part: Mass Communication and Information Technology,
focusing on creating the balance between the freedom of media with
responsibility and g¢ood governance, and digital usage for ethical
communication while maintaining the freedom of expression, public
recognition following the believes that the freedom of communication is
public freedom under the democracy and that the media is the social
society providing knowledge to public and educating national cultures and
good attitudes.

9™ Part: Society, to provide income guarantee during the
retirement to suffice the quality lifestyle and adjust the attitude to be more
public-spirited. Thai society is opportunity society and free of discrimination.

Further, the government sector provides social information and technology

Policy, guideline and measurement for driven Thailand’s coo
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integrated to all authorities and allow public access, which can strength local

community by self-management.

1.2.4 The 12" National Economic and Social Development Plan
(2017-2021)

The 12" National Economic and Social Development Plan
prescribes the development issues, including key plans/projects to be
materially implemented during the period of first 5 years of national
strategy driving in order to prepare the people, society and economic
system of the country to properly adapt the effect from the change. The
strategies related to the digital literacy are as follows:

1) Strategy for Strengthening and Developing the Potential of
Human Capital.

2) Strategy for Creating a Just Society and Reducing Social
Disparity.

3) Strategy for Developing Science, Technology, Research, and
Innovation.

1.2.5 National Digital Economy and Society Development Plan

and Policy (2018-2037)
National Digital Economy and Society Development Plan and
Policy focuses on the development and reliance on digital technology as
a mechanism to: adjust the concepts of all sectors; reform business
process, production, trading and services; enhance the effectiveness of
government sector; and elevate public life quality. The 3™ gold of the plan

aims to develop human capital in digital era by equipping all personnel
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with proper knowledge and skills for everyday life and professional life in
digital era. Hence, the people have the capability to effectively develop.
and use information technology, and be aware of and equipped with

knowledge and skill of creative digital literacy.

6. Build trust and
confidence in the use
of digital technology

1. Develop
countrywide high-efficiency

digital infrastructure

5. Develop
workforce for
the age of
digital economy
and society

o 2. Drive the
H, = economy with
digital technology

g
(]

Strategies

4. Transform
the public sector
into a digital 3. Build an

government equitable and
inclusive society

through digital technology

Figure 5 Digital development strategies for economics and society.
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1.2.6 Digital Action Plan for economic and Social Action Plan

(2017-2021)

Digital Economy and Society Operation Plan is the tool for
material implementation of Digital Economy and Society Development
Plan which implements National Digital Economy and Society
Development Plan and Policy (2018-2037) to the operation in the first
5 years. It is also the reference for government authorities. The 6" goal of
the plan (Digital Manpower Development) aims to: develop digital skills for
all kinds of professions in order to increase the labour productivity and
new businesses; develop digital skills to government officials and
personnel; and create awareness to public to creatively use digital

technology.

- o
JUINADUIFISUTND aswdvauaunIw

Digital SMEs Digital Community
Digital Manufacturing Digital Learning & Knowledge
Digital Agriculture Digital Health

Digital Services

Digital Technology - = .
and Content Industry waunsgunadsna

Government Transformation for Government Services
Government Transformation for Government Management

© o ©

wau asavAduIBaUU
Tasvasiowugiu

Digital Infrastructure wajunnmavauavna Digital Law & Standard

Smart City Cyber Security
Digital Manpower and Digital Literacy

Figure 6 Issues driving strategies for economic and social development plans.

18 .:E. Part 1

®%° Situations and circumstances of Thailand



A4

° aa o A a o ' a
FAIUNUAULNTTUNITAIVALNDLATYINILASEIAULAIYIN o
: dQU.

Office of the National Digital Economy and Society Commission ."u'

1.2.7 The associated Policies, Strategies and Plans
The process of developing the digital knowledge of Thailand

has several links to the following related policies and plans:

-~ ™~
20-Year » Human Capital Development and
National Strategy Strengthening
» Social Cohesion and Just Society
_
=
National Reform Plan = Journalism information technology
« Society
.
-~ ™
Master Plan under - Master plan for developing lifelong learning
CR CEIRNEUCUEIRSUCIEE | . Master plan for learning development
- /
~
LT GENE e Mol eIyl | + Strategy for Strengthening and Realizing
and Social Development the Potential of Human Capital
Plan {2017-2021) « Strategy for Creating a Just Society and
Reducing Inequality
.
-~ ™
National policies and plan
TG ] = e e el | * Build an equitable and inclusive society
economy and society through digital technology
(2018-2037)
N L/

Links to the policies and strategies
of Thailand

Figure 7 Links to the policies and strategies of Thailand
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PART 2
POLICY RECOMMENDATIONS AND DIGITAL LITERACY
DRIVING DEVELOPMENT APPROACHES

Ministry of Digital for Economy and Society defined “Digital Literacy”
that it is the appropriate ability to access, search, screen, analyze, synthesize,
evaluate, manage, apply, communicate, create, share, and monitor data,
information, and content media without the others’ right violation and with
responsibility, safety, etiquette, and lawfulness through appropriate and
varied tools and technologies comprising 9 main indicators, namely digital
rights and responsibilities, digital access, digital communication, digital
security, media and information literacy, digital etiquette, digital health and
wellness, digital commerce, and digital law.

The challenge in the development of digital literacy in Thailand
that needs to be accelerated is to reduce the digital inequality for all groups
of people, promoting the digital skills and literacy for the personals in all
professions, and creating the lifelong learning for people respectively.

Hence, driving, based on the national policy and plan on digital
development for economy and society (2018-2037) to promote the people's
ability to develop and use information efficiently with awareness, literacy,
and skills in creatively using the digital technology for their benefits along
with the policy recommendations and the digital literacy development

driving approaches.
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2.1 Policy Recommendations

Formulate the appropriate policies in helping drive the digital literacy

development, emphasize on the target in reducing the digital inequality,
born from the unequal opportunities to access the digital technology such
as information, knowledge, digital device, internet, among the others. This
inequality might be due to poverty, living a remote area, lack of education,
lack of digital skills, restrictions on physical disability, among the others
through the policies that should be pushed into the national agenda as
follows.
2.1.1 Policy Recommendations on Infrastructure

1) Encourage all people to use the digital devices and provide
the internet services with the appropriately reasonable and accessible
prices and with quality as well as suitability for all groups of peoples.

2) Develop the nationwide high-speed internet infrastructure.

3) Provide the digital device and the internet for the efficient
and safe educational institution for children and youth.

2.1.2 Policy Recommendations on Reliability

1) Prevent and reduce the use of digital technology in the
unlawful, unethical and immoral ways of the country.

2) Safely protect when using digital technology for all groups
of people.

3) Immunize all people to protect themselves from all kinds

of dangers by creating the media and information literacy including the

eee Part2 Policy recommendations and digital literacy
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development of the tools, mechanisms, technologies appropriate for

living.

2.1.3 Policy Recommendations on Participation

1) Promote the public participation in the development,
transfer or other activities related to the development of digital literacy in
the society that is consistent with the ability, preference, and need of each
individual.

2) Encourage the family members to act as the digital teachers
in transferring the digital news, body of knowledge, and digital skills to the
family members.

3) Promote government agencies, private organizations,
educational institutions, and families to participate in the campaign to raise

awareness and motivation in the development of digital literacy and skills.

2.1.4 Policy Recommendations on Digital Literacy and Digital Skill

Development

1) Provide all citizens the opportunity to study and learn for
life through online education both within and outside the education
system.

2) Increase the efficiency of learning resources that are
appropriate for the use of people with disabilities.

3) Develop the curricula and include the digital literacy and
skills appropriate for the context of the people in each group who enter

the country's education system.
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4) Develop the media with the appropriate forms in helping
develop the digital literacy and shills that are consistent with the people

context in each generation and profession group.

2.1.5 Policy Recommendations on Personnel Development

1) Promote and develop the capacity of teachers to gain the
digital literacy and skills.

2) Create the motivation for teachers in possessing the self-
development and implementing the digital technology in teaching and
learning.

2.1.6 Policy Recommendations on Raising Awareness and

Motivation

1) Promote the employment of certified laborer with digital
literacy and skills.

2) Promote the development of the government digital
services to create the appropriate environment for digital use and facilitate
the people.

3) Establish the measures and privileges to motivate the
people and the private sector to use the digital and participate in social

development.

eee Part2 Policy recommendations and digital literacy
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2.2 Digital literacy development driving approaches

To drive the implementation of the digital literacy development

plan of Thailand in order to achieve concretely, the policy driving
approaches for those related government agencies, either the government
sector, private sector, civic sector, local administration organization,
educational organization, or related agencies, were set with the details as

follow.

2.2.1 Integrating the digital literacy and digital skill courses into
education at all levels

The introduction of the digital literacy curriculum into the
education system of Thailand is the laying of the foundation to form the
digital citizen and promote the 21* century learning for the people of all
ages and careers. This is done by setting the action plan to promote the
digital literacy that is classified by the education system and can be divided
into 2 groups as follow.

1) Study group in the education system. The integration of
the curriculum frame on the digital literacy and skills into education at all
levels and systematically changes the learning process at all levels from
the early childhood up to the higher education including the informal
education which operates as follows.

1.1) Setting the digital literacy and skill curriculum that is
appropriate for the learners at each level to suit the learning level.

1.2) Integrating the digital literacy through the teachings in
other subjects that are taught through the digital technology as a medium

eee Part2 Policy recommendations and digital literacy
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or teaching aid such as science teaching through the augmented reality
technology and virtual reality in the simulation of the environment and
virtual objects to help create the experience for the students among the
others.

1.3) Study tour, use of the digital technology in careers or
solving the social problems in the area of learners including the
development of the learners to experience the real working environment
and help to leamn through the assigned work having the skill and technique
experiences, and learn to work with the other people.

1.4) Guidance for the post-high school study, provision of the
educational information alternative and career to make the students
informed with the correct and updated information for their further careers

on digital.
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2) Informal Education Study Group. Must focus on the
development through the self-learning process for the process of learning
and training people through the community representatives and the online
learning systems in order that all areas can access the digital literacy from
the remote areas and that of the country borders in order to develop
digital literacy throughout the country to further help reduce the disparity
in learning opportunity that the Thai population should learn to be a part
of the digital citizens together with the drive of the digital economy for
Thailand to enable it to enter the 4.0 era completely.

2.1) Short-term curriculum development focuses on the
digital diversity that is necessary for the people to become more digital-
savvy.

2.2) Development of the collaborations between the
companies in designing and increasing the opportunity to develop the

digital capability that better meets the needs of the private sector.

eee Part2 Policy recommendations and digital literacy
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2.2.2 Developing a platform for Thailand Skill Future

Thailand Skill Future is a platform that allows people to leamn
the digital skills relating to careers that each individual is good at as well
as being a source of information that is necessary for careers and the
recruitment that is suitable for the individual digital skill so that the people
can increase the skills necessary to pursue a career as well as increase the
opportunity to get a job that meets their needs. In the development of
the platform for developing the skills and knowledge for the future,
it consists of 4 main parts, which are detailed as follows:

1) Personal Skill Portfolio System is a system that collects
the personal information used in applying for a job, including the
measurement of individual skill levels. The personal skill information
system consists of 2 main characteristics of the system as follows.

1.1) Digital Professional Profile is a collection of relevant
proficiency records such as educational background, career history,
certificates obtained from training or testing to meet various standards,
among the others. These data are born by the integration of information
between relevant departments, such as educational history in which the
data from Ministry of Education will be used in the information display,
professional certification from the Council of Professions, Institute of
Professional Qualifications (Public Organization) among the others which
can be used for the job application including the assessment of the

individual's ability to develop the skills in the future.
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1.2) Skill Competency Indexes refer to the information in
terms of knowledge, skills, attitude and experience used for the index
calculation for easy understanding and it is an important factor in applying
to other related areas such as skill-ranking, matching the job that suits each

person among the others.
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Figure 8 The sample display of the individual’s skill information system.
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2) Job Suggestions and Skill Match System is a section that is
made to enable the people to find the right job appropriate for each
person, including the ranking of the skills and careers that are needed in
the labour market. It consists of 2 main parts, occupation and skill, which
have the relevant qualifications from ranking, recommending, forecasting
and career matching that are suitable for the existing digital skills. For
example, 1) Ranking will calculate the digital skill of each person and
rank the occupation and skill that is currently being needed, the highly
competitive profession and the individual skill ranking available. From
this kind of data, it can be analyzed for the use in the career or skill
advice so that each person has the opportunity to find the desired job.
2) Prediction based on both past and present information to predict the
skill and career that will be popular in the future as well as the
employment opportunity of the labour market among the others.

In addition, using the skill competency index data together with
career will help match the careers which is suitable for the existing digital
skills (Job Matching for Related Skills) and the individual skill through the
use of the basic information of the digital skill needed for each position,
including referring to the positions needed from various job websites in

one place.
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Figure 9 The sample of the result display of the advice system and career search.

3) Future Skill System is a system that allows people to train
with the skills in the areas of interest or needing to increase knowledges
to gain more employment opportunities by focusing on the digital skill
development training and certification.

Skill Training is an online skill learning system that covers both
knowledge about skills, exercises, practical experiments and tests on
each skill. After passing each skill test, the trainer will receive
a ‘"certificate” which will be immediately linked to the personal
professional information system. In addition, the skill development

system for the future is also open for the skill training department to

32 .::o Part 2 Policy recommendations and digital literacy
[ X X
*s° driving development approaches



o w aa o A a o ' a ats
mummﬂmznﬁmmmwaLﬁaLﬂwinw,azmﬂmmwm . p
: dQU.

Office of the National Digital Economy and Society Commission ."u'

confirm the certificates of various trainers for the use in the personal

professional information system.

wind ‘

wiwsn v GouPinecbui  doyadicondwduyana add  dmisun  AmALT - AnLBoasy

EoudvinuTnai S

ByusioannATNALA?

PO

unfl 1 aoufl 3 vl 3 moudl 5
Introduction to Data A Microsoft Excel
Science Jume

vinusiminzAuaal

" ~ ;\,

=
< B

T ®e“®
mw Python #wmsu Introduction to asurpddumalladTu MundanaudAmsunL NYEMISUEIISIANTS
iniveimadoya GraphQL Uaqun U@ \Doadiu

dunwinu:Tnsl

Figure 10 The sample of the result display of the Future Skill Development System.

4) Developer Ecosystem is another important factor that
encourages the external agencies to use the system. It consisting of
2 important parts which are

4.1) Open data is an important source for distributing the
data to various departments through the export of relevant information,
covering the ranking and career expectation. However, the open data that
has been released will be open for the free access, but the personal

information of the user is concealed to protect the privacy of the users
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and there is a system to prevent the external data writing for the safety
and accuracy of the published data.

4.2) Application Programming Interfaces (APIs) in connection
to bring the user's information to be displayed with the department's
system. This can be linked to change the information as per the consent
of each user to create the complete and sustainable ecosystem in the

long run.
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Figure 11 The sample of the result display of the developer ecosystem.
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2.2.3 Application development to develop digital literacy that
meets the needs of the people

Learning sources that are suitable for use at present have been
developed in various forms such as websites and the applications on
smartphone devices which can readily and rapidly access. In developing
the application, the 5 important things that need to be considered are the
necessity of application development, convenience for use, the
application design, not being based on the government image, and
continual development of the application which can be detailed as follow.

1) The necessity for application development. By the
application on a smartphone device, sometimes, it may not be suitable
for certain types of work or in some cases, website development is a better
option. For example, if you want to develop an application just to spread
the news of the organization, the application development will be
unnecessary or with very little need. Therefore, the agencies should
consider developing a website to manage news distribution instead.

2) Ease of use. The application development principles that
can familiarize the people should be considered, resulting in that the
people need not take time for the study on how to use the application.
The application of such a principle comprises:

2.1) The reasonable classification of each property is that the
classification of each property should not have more than 5 categories and

should have the "homepage" category of the application which should

Policy, guideline and measurement for driven Thailand’s coo
0000 35
Digital Literacy Development Plan °2®



NIENTIAINeIATYIRALasdAY

f Ministry of Digital Economy and Society

always be on the far left to prevent the users from being confused while
using the application.

2.2) The layout of the application face that is not different
from other applications and based on the design principles of each
operating system, for example, the buttons that display each feature of
the application should be in the same bar, which may place those buttons
in the bottom bar from left to right along with identifying the symbols that
indicate various properties. The "Home" button should use the Home
symbol or other symbols with a similar meaning among the others.

2.3) The structure of each page should be no more than in
each category or in each of that content. The developers should consider
the volume in each category, not too many and there should be no more
than 10 qualifications in each category while the content section should
focus on what users will use in each category. There should be no other
unrelated parts inserted into the content which will create a bad
experience for the users.

2.4) The layout of the application should be placed in the
same plane and the users can anticipate what to expect next. This section
will focus on the layout of the content in the form of the lists and should
have those items arranged so the users can readily access each item of
the content. There might be the Figures including the appropriate
character size in each section, such as in the heading, it should be larger
than the content and should be more prominent than the content, among

the others.
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2.5) Applications should focus on one goal and must truly
meet the users' needs. One way that the current application is to use is to
combine various features with being able to be used in one application
(Super app) that has different objectives. For example, Line application has
many features, such as reading news, payment systems, or ordering
products. From the above example, the development of the application
that enhances the ease of use should focus on only one primary goal and
that goal should meet the users' needs as well.

3) The application design is more attracting new users to
use the apps. The thing that must be considered in the design system
which has the details as follows.

3.1) The structure of the application should have the
layout that does not make the user feels uncomfortable during the use.
One of the guidelines is to make the space between the items not too
close and may include different ways of presenting such as using frames,
squares, bends or circles in presenting various items.

3.2) The use of color is an important part of building the
identity and making the app memorable. The principle of color should
reflect the identity of the organization or the application paths that would
like to be. There are many ways to choose colors, such as using the same
color tones. The use of color in the opposite tones or the use of the colors
from the 3 corners of the color wheel. In addition, it should consider the

background color that does not much intersect with the color of the
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content. This should be the light color that will allow the users to focus
on the content easily.

3.3) Image and symbol are one of the important factors
that can reflect the organization as well. The symbol should be designed
in the same direction as the application logo or as the overall application
design guidelines.

3.4) Typefaces The font layout should reflect the overall
design of the application as well as being consistent with the images and
symbols of the application as a whole.

4) Not based on the government's image. Usually, the
government agencies that want to develop the application tend to design
the application that has too many government images, such as names.
The applications that mention the name of the organization or tell the
history of the department, the agency news, causing the developed
application not to meet the needs of the users. For this reason,
government agencies should create a new identity that is not entirely
independent of the organization. The organization's logo may be inserted
into the image displayed when opening an application (Splash screen),
such as the Government Savings Bank's MyMo application which is one of
the government agencies but has a distinct identity from the organization
and still being a GSB, such as the color used within the application, among
the others. The good application development should be considered

when adding the features that are consistent with the main objective,
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including maintaining the user traffic for the long-term, such as presenting
new content in each section.

By developing the application of knowledge, the digital
literacy and skills that are appropriate for each age have the following
guidelines.

4.1) Small children and youth groups should develop the
applications that have the interactive media such as games that present
the appropriate content in each age group, such as young children aged 3-
5 vyears, the characters that are painted should be used (Animated
Characters), the characters may be animals or other organisms, such as
applications that teach children and young people about digital media
formats, the story apps that are ready for children and young people to
choose the path of the story of the character.

4.2) Labour age group. The applications should be
developed to help summarize the information that is relevant to the
needs and understand easily in a short period of time. The information
presented should be up-to-date, such as the digital law applications and
the related laws that summarize the content in a language that is easy to
understand and accessible anywhere, anytime, the application to check
media facts with recommmendations for how to observe various media
among the others.

4.3) The elderly. It should develop the application that is
a personal assistant with use application. The application should contain

the large characters and the large push buttons are easy to press and there
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should be a video media to teach usage in various fields such as the Digital
Companion Application that teaches the features of the app. Popular apps
the application that allows the seniors to easily share the images or
messages to online chat systems.

4.4) People with disability. It should develop the
applications that focus on the large keypad as well as that for the elderly.
There may have the sound qualifications for the visually impaired people
and the images with the descriptions of features that can be understood
by the people with hearing impairment, such as the digital companion
applications or the digital law applications and related laws, among the
others, the applications created for people with disabilities, such as
audiobooks, digital literacy Or a sign language translation application from

the camera on various devices among the others.

2.2.4 Creating digital learning media

From the result of the digital literacy survey, it is found that
the competency unit that most people receive the least is "Digital Law."
Most laws are written in the legal language that is difficult for the general
public to understand immediately. And there may be problems in
interpretation, including "digital age security," which has the second-highest
score that needs to be speeded up to enable people to use the digital
safely. The solution is to create the media that can summarize the essence
of the law to be easy to understand and has the content that can reach

people of all ages and professional groups. The development of digital
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learning media should focus on the desired target audience, which can be
divided according to the following target groups.

1) Youth group should be presented with the content in
the form of drawings or animation by focusing on the characters that are
outstanding, no violence in drawings or animation, including narration that
encourages the young children and the youth to engage with the content.
The approach to access to the children and the youth groups can be
accessed through the parents or teachers who teach these students which
can be used in both physical and digital media on the digital devices. The
examples of media in this group include

1.1) the story that teaches living together in a good digital
society. The content is not more than 25% that can be both the story in
the form of books or the story that is transmitted via the digital media.

1.2) Video animation cartoons which will provide the
guidelines for using the digital media appropriate with the knowledge
content of no more than 25%.

1.3) Games that use animated characters that can reach
the children and have the content in each unit of digital literacy
competency, integrated into the game content.

2) Teenagers are the group that is increasingly using social
networks. To present the content of knowledge and digital literacy, it
should focus on presenting content that clearly affects the teens. It might
be cited as the case study or maybe supplemented in the fiction or drama

content which is to absorb that knowledge indirectly. In addition, there
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may be the production of media games that help teach digital literacy.
Such content can be disseminated through the use of the online media
that are already available for distribution, such as novels which can be
distributed through the online fiction reading services or the short video
clips to be distributed via the social media or video hosting services. The
examples of media in this group include.

2.1) Creating short video clips, no more than 10 minutes
long, which requires both knowledge and fun to watch with 30-40% of the
knowledge and digital literacy.

2.2) 30-40% of the novel with the digital content and
knowledge that is fun and understandable.

3) Working group which can be presented is the graphic
presentation (Infographic). That divides the content into an easy
understanding and learn quickly which these contents can be distributed
through the use of the online media or the use of the public relations
media in the public places. However, the media used in various media
need to make them look eye-catching and with the elements that are easy
to read. Examples of media in this group include;

3.1) Infographic is the single image or the set of images that
describes the content that is difficult to understand digitally, such as digital
laws or other relevant laws.

3.2) Short video, no more than 5 minutes long, divided by
topics that can be used immediately in each subject, such as effective

social media techniques among the others.
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4) Parental group is a group that should transfer knowledge
of digital literacy to children and young people in the future. What the
government should support is the creation of a family digital literacy guide
as well as to strengthen the aforementioned knowledge for the parents
themselves. These media can be distributed through the public relations
media in the homes with families, including the hospitals that can support
the information through the parents of children and the elderly.

5) The disabled group is the group that has the challenge to
present much content due to the presentation limitations that may not
respond to all groups of people with disability. The solution is to create
the media suitable for each type of disability by focusing on audio or the
Braille media for the visually impaired and the making of the sign language,
descriptive text and characters for the hearing impaired, creating the media
for the disabled group. Both digital and traditional media should be
distributed. The traditional media is still considered an important factor in
disseminating content to the visually impaired.

6) The elderly group is a group that is often easily
forgotten. The presentation should, therefore, be a short summary of the
content and making the media that the font is the right size that the elderly
can study by themselves which might be made in the form of a book or
the radio media as well. Additionally, creating the media that can be
shared in the instant messaging system such as LINE applications can help
the elderly easily share the stories with the others by spreading the
content. These will be distributed through the media distribution to the

Policy, guideline and measurement for driven Thailand’s coo
0000 43
Digital Literacy Development Plan °2®



aa o A

nsz‘m’;ﬂmmamamwgﬁﬁ]uasﬁaﬂm

f Ministry of Digital Economy and Society

residences where the elderly live, including the use of digital media to
distribute the content to the elderly among themselves. Examples of
media for distribution include

6.1) Short clip teaching the usage of digital media with
1 Less than 10 minutes in length. There is the instructional content specific
to the digital media in each individual.

6.2) A small book summarizing the content in each area of
knowledge and literacy of digital in all 9 performance, large text, easy to
read, colorful, not flashy.

6.3) Digital content is a topic-specific content, as
appropriate for each area of the competency unit, knowledge, digital
literacy and has the big letters which are easy to read and comfortable to

the eyes or is a message that can be shared between the elderly.

2.2.5 Creating awareness and motivation for the people

To raise awareness for digital literacy, it needs to consider
3 main factors, including awareness building, establishing a need to learn,
and to promote as much as possible access to learning resources with the
details as follows.

1) Building awareness is a process that allows people to see
problems found in the current digital literacy. In which to create the
perception, the following guidelines are available:

1.1) Content injection, which is related to digital literacy
to various types of entertainment media, should receive cooperation

between the media and information producers. The digital media help
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people to understand the digital stories without the need to directly tell
them, allowing people to have better access to that content than directly
telling those stories because the entertainment content is easily accessible
to the people.

1.2) Encourage the continuous learning Although the
creation of the public awareness through the media tells the stories
supplemented by the normal stories, there are still a few people who may
not be aware of the significance of digital literacy. Things to consider are
the pubilic relations, planning through various media, referencing 9 units of
capacity, digital literacy of the time and appropriate channel for each target
group.

1.3) Presentation method and presentation channel
Suitable for the target group because creating the media that encourages
effective digital literacy should know the target audience and what they
will present in each target group. Each target group has a different
presentation method according to media type.

2) Creating need is another way to stimulate digital literacy
with the target audience which the responsible department needs to
coordinate to issue more measures to support digital learning.

2.1) The development of the digital services by the
government that is convenient, fast, and reduces the burden of
understanding the services of the people to create awareness, motivation,

demand for digital usage of the people.
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2.2) Assigning digital literacy and skill as a basic skill in the
government application.

2.3) Specifying that compulsory graduation is necessary to
pass the subjects related to digital literacy and skills.

3) Motivation is another important factor that will help
open the way for the people to learn more about digital literacy which
the responsible department should establish or promote the
development of digital skills and which should consider access to each
age range.

3.1) Giving prizes to talented and successful people who
have recognized their skills in order to encourage them to seek more
knowledge.

3.2) Awards for workers who have the skills, knowledge,
and in-depth development to keep up with future progress and are equal
in their careers.

3.3) Determination of the tax measures and benefits for the

people and the entrepreneurs.
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2.2.6 Development of leader teachers and digital youth leaders
Organizing activities to continuously promote the digital
literacy for the public through the activities that represent the
communities, youth representatives to raise awareness and realize the
importance of the government to promote the correct and useful use of
digital such as
1) Development of the digital vocal teacher potential with the
development of digital knowledge and skill and modify roles as follows.

1.1) Increase the role of a "coach" or "learning director" to
stimulate motivation, suggested learning methods for the learners.

1.2) Development of knowledge teachers with digital
teaching expertise to become the creator and the mentor to the new
generation of teachers in the country.

1.3) Building a network of the leading digital teachers
covering provinces nationwide to be able to produce the digital citizens
for Thailand.

1.4) Continuing to promote the digital literacy, both in
training and transferring knowledge to the leading digital teachers and learn
through leaming in the open system for the public (Massive Open Online
Course: MOOCQ), including the open educational resource library (Open
Educational Resources (OER).

1.5) Creating the teaching materials, process introduction
and activities for teaching to enable the process of fully transferring

knowledge and literacy of digital to the digital citizen.
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2) Promoting and developing the youth leaders to be the
good role model and motivation, including raising an awareness in
knowledge development, literacy and digital skill of the youth nationwide
by encouraging the youth to receive the useful digital learning from the
content under the digital literacy course and activities to promote the
cultivation of the correct digital usage and beneficial to oneself and others
such as cyber bullying, media delusion that is published on the online
social networks, so if there is a prototype network of youth that can be a
representative to communicate digitally the culture of using the digital will
change for the better and more appropriate. In addition, it should support
learning outside the classroom that will provide the good results to the
young people who are ready to grow to be the digital citizen in the future.
This has the following main operations.

2.1) Scholarships for the youth leaders with digital literacy
and skills to create motivation for self-development and the transfer of
knowledge to the youth in their area.

2.2) Creating the network of youth leaders to be a forum
for exchanging knowledge and helping in brainstorming of the appropriate
ways for the development of the youth in the country.

2.3) Support the knowledge related to knowledge
dissemination, creating the digital media and motivation so that the youth

leaders can work efficiently.
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2.2.7 Knowledge, digital literacy and skill development for civil
servants

The Office of the Civil Service Commission (OCSC) has
developed the digital skill framework for the civil servants and government
personnel for the transition to the digital government in 2018 to be used
as a requirement and guideline for developing digital skills for civil servants
and government personnel, and all civilians for the transition into a digital
government and has a strategic action plan for creating and developing
the strategic public manpower for the digital Thailand 2018-2022, with the
operational guidelines consisting of 4 issues, which are summarized as
follows:

1) Issue and guideline 1: development of the senior executive
to be the leader to drive digital Thailand to be the executive able to give
directions and set the policies for changing to a digital government. There
is a continuous operation drive and convey for adaptation throughout the
organization.

2) Issues and solutions 2: Strengthening the potential of digital
manpower for driving Thailand to be a government agency with high
potential and human resources that are the mechanism leading to digital
Thailand by improving the internal management and human resource (HR)
systems to support work together in the form of small, specialized
software (Service Oriented) creates readiness, increases efficiency, and

encourages motivation.
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3) lIssue and guidelines 3: Guidelines for recruiting and
developing new skills to support working in a digital Thailand context,
government personnel has the skill necessary to work in the digital
Thailand context and able to effectively adapt to continuous learning
and work in the new context.

4) Issues and guidelines 4: Creating an ecosystem for the creation
and development of the strategic public sector workforce: the
government has an ecosystem for work, development and lifelong
learning that helps the government personnel to adapt to the context

of being a digital Thailand.

2.2.8 Development of digital infrastructure

The development of digital societies should have a robust and
appropriate infrastructure for active citizen. The digital infrastructure can
be divided into 2 types which are high-speed internet and digital device as
follow.

1) In terms of the high-speed intermnet, there should be the
development to cover all over the country, enough to use at a reasonable
price which can classify all 3 ways to access the internet as follows.

1.1) Develop high-speed interet such as the internet via
the fiber optic cable that covers providing the services to offices, homes,
schools, among the others.

1.2) Develop the wireless internet from the telephone

networks, which is to encourage people to use the internet quickly and
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conveniently. This makes it able to connect to the internet anytime,
anywhere.

1.3) Procurement of the internet from the satellite signal
is a way to access the internet that is suitable for the remote areas such
as high mountain area which has little chance of accessing the internet
and with difficulty, among the others.

2) Access to digital devices is an important factor to stimulate
digital usage in Thailand. Although most people are now able to access
digital media through digital devices, there are still many people who
cannot access digital devices by increasing access to that digital device.
This can be divided into 3 ways as follows.

2.1) Promote access to digital devices that can be
accessed by all groups of people to cover the people who lack the
opportunity in various categories, both among the elderly people with
disability and disadvantage who should have the activities to support the
access to the digital devices that are suitable for the needs of each
individual.

2.2) Facilitation of the digital devices for the educational
institutions by preparing to be a digital citizen. There should be activities
to support the provision of the digital devices suitable for the education
of the students of each age range.

2.3) Facilitation of the digital devices in the public area

digital devices should be provided to provide the services to the people
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visiting the public spaces in both the public and private sectors in order to
make them familiar with the use of the digital devices.
2.2.9. Development of digital services for creating a learning and
digital environment

Creating a learning environment and using digital is an
important factor that encourages the digital literacy by focusing on creating
an atmosphere of familiarity in using the digital technology in order to step
into the digital society in the future.

The government sector should push for the system
development to lead to a Digital Government, such as setting up the
automatic service kiosks to provide some services by themselves, using the
ID card to retrieve people's information for use in the government services
or even filling the forms that change from paper use to using software
instead.

As for the private sector, many agencies have begun to shift to
more digital systems. However, some agencies still choose to use the
legacy systems that are not digital-based. In order to stimulate the change,
the government agencies should, therefore, have the project to support
the transition to digital agencies such as the measures via tax or the
measures to assist the agencies having the problems with the transition to

the digital systems, among the others.
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PART 3
TAX MEASURES AND CURRENT BENEFITS

Tax benefits are the popular tool for promoting and creating
incentives for citizen and the private sector to comply with government
policies. From past up to the present time, Ministry of Finance by the
Revenue Department, together with many departments, present several
important tax measures to help strengthen the competition for the private
sector which is an important mechanism for driving the national economy
to grow and have the tax measures to reduce social inequality and the
environment continuously to allow all sectors to have the equal
opportunity by implementing the actions to support the development of
digital literacy. There are measures to support the implementation of

digital strategic development plans as follows:

3.1 Income tax exemption measure for school donation

Tax exemption measure for donation to schools, it is a measure that
helps to encourage the public and private sectors to participate in
supporting the education even more in order to help drive the education
reform and upgrade the digital capability of the school, causing the school
to have the sufficient budget to recruit the personnel and the digital device

with the details of measures as follows.
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Royal Decree issued under the Revenue Code On Tax Exemption
(No. 655) B.E. 2561, income tax exemption for the income which is paid to
support the education for the government institutions, the educational
institutions of the government organization, the private schools
established under the law on the private school, private higher education
institutions established under the law on the private higher education
institutions or the higher education institutions approved by the Board of
Education Management by Higher Education Institutions from abroad with
the approval of the Council of Ministers under the order of the Head of
the National Council for Peace and Order No. 29/2017 on the promotion
of educational management by higher education institutions with high
potential from foreign countries dated 26 May B.E. 2560 as follows:

1) For individual The exemption of the income tax for the assessable
income after the deduction of expenses and deductions under Section 47
(1) (2) (3) (@) (5) or (6) of the Revenue Code Twice the amount of the
expenditures paid to support education but not more than 10% of the
assessable income after deduction of expenses and deductions.

2) For companies or juristic partnership Double income tax exemption
for income or property values twice the expenses paid to support
education but must not exceed 10% of the net profit before deduction of
the expenses for the public charities or for the public interest and for

education or sport under Section 65 ter (3) of the Revenue Code.
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Note: The reason for promulgating this Royal Decree is that the
Royal Decree was issued under the Revenue Code Regarding the Revenue
Exemption (No. 420) B.E. 2547, VAT exemption Specific business tax and
stamp duty to those who support education to government institutions
Educational institutions of government organizations private schools
established under the law on private schools or private higher education
institutions established under the law on private higher education
institutions Because the government has a policy to drive education reform
and upgrade the country's competitiveness to be effective by promoting
and supporting the transfer of knowledge and expertise in technology and
high quality and modern technology from higher education institutions
with high potential from foreign countries according to the order of the
head of the National Council for Peace and Order No. 29/2017, regarding
the promotion of education management by higher education institutions
with high potential from foreign date May 26 B.E. 2560 which the Royal
Decree was issued under the Revenue Code regarding the Revenue
Exemption (No. 420) 2004, does not cover the exemption of income tax
VAT specific business tax And stamp duty for those who support education
in the higher education institutions. Therefore, in order to encourage the
private sector to participate in supporting education even more in order to
help drive education reform and upgrade the country's competitiveness to

be effective. Therefore, it needs to enact this Royal Decree.
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3.2 Income tax exemption measure for the juristic persons that

accepts the people with the state welfare card to work

Tax exemption measure for the juristic person accepts the people
with the state welfare cards to work. It is a measure to support the
employment of the people with a state welfare card that has been trained
and vocational development which makes the people with the state
welfare cards that are knowledgeable on digital literacy and skill.
Therefore, it is an incentive and a desire for self-development of the
people with state welfare cards with the details of measures as follows.

Royal Decree issued under the Revenue Code Regarding the Revenue
Exemption (No. 670) B.E. 2561, income tax exemption for companies or
juristic partnerships accept people with state welfare certificates to work.
For income, 50% of the expenditure is the cost of hiring a person with a
specific state welfare card that is paid through the state welfare card in an
amount not exceeding 10% of the total number of employees in that
company or juristic partnership For accounting periods beginning on or
after January 1, 2018, but no later than December 31, 2019.

In the event that a person with a state welfare card works at several
companies or juristic partnerships at the same time, the company or juristic
partnership that accepts a person with a state welfare card to work before
is eligible for income tax exemption under paragraph one.

The employment of a person with a state welfare card under
paragraph one does not include the employment of a person with a state

welfare card in which the employer has expenses paid to the employee

[
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each month in excess of fifteen thousand baht or the employment of
a person with a state welfare card which is an assessable income other
than the income as provided in Section 42 of the Revenue Code in the
past tax year of more than one hundred thousand baht.

Note: The reason for promulgation of this Royal Decree is that it is
expedient to support companies or juristic partnerships to hire people with
the state welfare cards to work, deserving the income tax exemption for
the said company or juristic partnership. For income, 50% of the
expenditure, is the cost of hiring a person with a specific state welfare card
that is paid through the state welfare card in an amount not exceeding
10% of the total number of employees. In that company or juristic
partnership for accounting periods beginning on or after January 1, 2018

but not later than December 31, 2019, making this Royal Decree necessary.

3.3 Tax exemption measure for investing in electronic payment

devices

Tax exemption measures for investing in electronic payment devices,
it is @ measure to support the creation of an enabling environment for
learning and digital usage for the public through the full service and
infrastructure regarding the electronic card usage with details of measures
as follows.

The Royal Decree issued under the Revenue Code On Income Tax
Exemption (No. 640) B.E. 2560 Income Tax Exemption for a company or

juristic partnership for income, 100% of expenses paid for investment in
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electronic payment devices under Section 65 ter (5) of the Revenue Code
which must be paid from November 1, 2016 to December 31, 2018 and
the company or juristic partnership does not charge rental fees for
electronic payments from recipients who pay through those devices and
must exercise the full right of the paid accounting period, in accordance
with the rules, procedures and conditions specified by the Director-
General.

Income tax exemption for income of 100% of the expenditure paid
as a fee for accepting the debit card payment via the electronic payment
devices paid since 1 November 2016 to 31 December 2021 to

1) Individuals with assessable income under Section 40 (5) (6) (7) or
(8) of the Revenue Code totaling not more than thirty Million baht in the
tax year used for the income tax exemption.

2) Company or juristic partnership who has the paid-up capital of not
more than five Million baht on the last day of the tax-exempt period and
have revenue from sales of goods and services not more than thirty Million
baht in the accounting period that is entitled to income tax exemption.
Note: The reason for the promulgation of this Royal Decree is that a
national electronic payment infrastructure development strategy has been
established Which aims to develop the service and the basic structure
regarding the full use of electronic cards. This will increase the potential
and competitiveness of the business sector and the country in the long
run and to support the expansion project for using electronic cards to pay

instead of cash under the said strategic plan suitable for corporate income
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tax exemption for companies or juristic partnerships that have invested in
electronic payment devices and income tax exemption for individuals and
companies or juristic partnerships that are payers who pay fees for
accepting debit cards through electronic payment devices. Therefore, it

needs to enact this Royal Decree.

3.4 Income tax exemption measure for the social enterprise

Tax exemption measure for social enterprises is a measure that has
contributed to the increase of social entrepreneurship in the country by
focusing on promoting business to improve knowledge, digital literacy and
skill of people. This will result in the private sector to participate with the
government in helping the community and society with details of
measures as follows.

Royal Decree issued under the Revenue Code Regarding the Revenue
Exemption (No. 621) 2016 Income tax exemption for the social enterprise
for the net profits of the social enterprises that use all profits in each
accounting period to invest in the business or use for the benefit of the
poor, disabled, disadvantaged, or use for other common benefits without
an assessable payment. Under Section 40 (4) (b) and (d) of the Revenue
Code For the shareholders or partners, investing in the business or for the
benefit of the farmers, the poor, the disabled, the disadvantaged or use
for the commmon good under paragraph one shall be in accordance with

the rules, procedures and conditions specified by the Director-General.
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Income tax exemption for a company or juristic partnership for
income equal to the amount or price of property transferred to a social
enterprise without compensation but when combined with expenses for
public charity or public benefit under Section 65 ter (3) of the Revenue
Code Must not exceed 2% of the net profit.

Note: The reason for the promulgation of this Royal Decree is that
the government has a policy to support more social enterprises in the
country. This will result in raising the quality of life of the people as well
as allowing the private sector to participate with the government in helping
the community and society. appropriate income tax exemption for
companies or juristic partnerships that operate social enterprise businesses
and companies or juristic partnerships that support social enterprises For
the income that is paid as an investment in the ordinary shares of a social
enterprise or the income is equal to the amount given or the value of the
assets transferred to the social enterprise without compensation.

Therefore, it needs to enact this Royal Decree.
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3.5 Income tax exemption measure for donations to the Technology

Development Fund for Education

Tax exemption measure for donation to the Technology Development
Fund for Education, it is a measure to support the procurement of fund for
the Technology Development Fund for Education which is the working
capital and used for promotion and production support and development
research and the use of technology for education to be used for the benefit
of educational management and digital learning of Thai people to be
thorough and equal with the details of measure as follows.

Royal Decree issued under the Revenue Code Regarding the Revenue
Exemption (No.619) 2016 Income tax exemption for donations to the
Technology Development Fund for education established by Ministry of
Education as follows.

(1) For the individuals Exempt for income assessable after the
expenses and deductions under Section 47 (1) (2) (3) (4) (5) or (6) of the
Revenue Code equal to the donation amount, but when combined with
donations under Section 47 (7) of the Revenue Code must not exceed
10% of the assessable income after deducting expense and deduction.

(2) For companies or juristic partnership except for the money
equal to the price of the donated property. But when combined with the
expenses for the public charity or public benefit under Section 65 ter

(3) of the Revenue Code must not exceed 2% of the net profit.

Note: The reason for the promulgation of this Royal Decree is that

the Educational Technology Development Fund was established, which
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aims to be a working capital and be used for promoting and supporting
production, development research and the use of technology for
education in order to motivate money or property to be donated to the
Technology Development Fund for Education to be used for the benefit
of education. And learning of Thais to be equal, equal, suitable for the
income tax exemption for individuals and corporations or juristic
partnerships for donations of money or assets to the Educational

Technology Development Fund. Therefore, it needs to enact this Royal

Decree.

3.6 Income tax exemption measure for the juristic person that accepts

the elderly aged sixty years and over to work

Income tax exemption measures for elderly persons aged sixty and
over to work is @ measure that helps the elderly who have knowledge and
skills to continue working. This is to support the elderly to have motivation
and the need to develop their own digital literacy and skills that are
suitable for their current work with details of measures as follows.

Royal Decree issued under the Revenue Code Regarding Income Tax
Exemption (No. 639) B.E. 2560, Income tax exemption for companies or
juristic partnerships that accept seniors aged sixty and over to work for
income in the amount of 100% of expenses paid Is the cost of hiring the
elderly Only expenditures that are paid as expenses for employing the
elderly in an amount not exceeding 10% of the total number of

employees in that company or juristic partnership For the accounting

[
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period beginning on or after 1 January 2016 onwards, in accordance with
the rules, procedures and conditions announced by the Director-General
In the case that the elderly work in @ company or juristic partnership at
the same time, the company or juristic partnership that accepts the elderly
to work before is entitled to income tax exemption under paragraph one
The hiring of the elderly under paragraph one does not include the case
of hiring the elderly whose expenses are expenses in each month of
employment more than fifteen thousand baht.

Note: The reason for the promulgation of this Royal Decree is that it
is expedient to exempt corporate income tax for companies or juristic
partnerships that accept seniors aged sixty and over to work to encourage
the employment of the said elderly workers to work. Therefore, it needs

to enact this Royal Decree.

3.7 Tax exemption measure for the sending of employee for

education or training

Tax exemption measure for sending the employee into education or
training is a measure that promotes the development of digital knowledge
and skills for employee which is to create incentives and help reduce the
cost burden of developing digital knowledge and skills of employees for
entrepreneurs with the details of measure as follows.

Royal Decree issued under the Revenue Code Regarding the Revenue
Exemption (Issue 437) 2005 Income tax exemption for the following

companies or juristic partnerships:
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1) For income, in the amount of 100% of the expenditures paid, as
expenses for sending employees of that company or juristic partnership to
receive education or training in an educational institution or skilled labour
training institution established or which Minister of Finance announced in
the Government Gazette.

2) For income in the form of a Percentage of the expenses which
have been paid as training expenses for the employees of that company
or juristic partnership, in accordance with the rules, procedures and
conditions announced by the Director-General of the Revenue
Department.

Income tax exemption to the practitioner under the law on
promotion of skill development as follows.

1) For income of 50% of the expenditures paid as expenses for
training in preparation for work for the benefit of the business of the
training operator from January 29, 2003 to the day before the date this
Royal Decree comes into effectiveness.

2) As for the income, which is 100% of the expenses that have been
paid, is the expenses for training to prepare for work for the benefit of the
business of the trainee. From the date this Royal Decree comes into
effectiveness.

Note: The reason for the promulgation of this Royal Decree is that
it is expedient to exempt income tax for companies or juristic partnerships
that have sent their employees for education or training. Or that has been

trained for their employees including the tax exemption should be given
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to trainees under the law on promotion of skills development in
preparation for work for the benefit of their business to encourage the
development of more skilled labour. Therefore, it needs to enact this

Royal Decree.

3.8 Income tax exemption measure for the digital book purchase or

service fee

Tax exemption measures for the purchase of books or digital
book service fees is a measure that helps people to develop their own
digital literacy and skill through the purchase of books or digital book
service fee with the details of measure as follows.

Ministerial Regulation No. 347 (2562 B.E.) issued under the
Revenue Code regarding revenue tax exemption, exemption of income
tax for all income paid for the purchase of all types of books or service
fees for all types of books in the form of electronic data via the following
internet systems.

Article 1 Income tax exemption for the money that is paid as
the purchase price for all types of books or service fees for all types of
books that are in the form of electronic data through the internet system
must comply with the following criteria.

1) Taxpayer with an obligation to pay personal income tax must
not be an ordinary partnership or Board of Person and Non-Juristic Person
by being exempted from income tax in the actual amount paid but

combined must not exceed 15,000 baht.
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2) In case that the husband or wife has unilateral income, the
income tax exemption for the spouse who is actually the person who
has the income actually paid but not exceeding 15,000 baht in total.

3) In the case of husband and wife from each other having
income

3.1) If each party submits a transaction regarding
income, the assessments received or separately submit a tax return and
pay only part of the income which should be assessed under Section 40
(1) of the Revenue Code which is not considered income of the other
party under Section 57 f of the Revenue Code to each other be exempt
from income tax The actual amount paid but combined must not exceed
15,000 baht.

3.2) If the husband and wife agree to submit the list and
pay tax together by considering his own income as husband or wife's
income under Section 57 f of the Revenue Code For those who have
money to be exempt income tax according to the actual amount paid
but combined must not exceed 15,000 baht and tax exemption. The
spouse's portion can be paid as the actual amount, but combined must
not exceed 15,000 baht.

Article 2 Taxpayers must buy all types of books or receive the
book service. All types of electronic data are in the internet from

1th

January, 1°' 2019 to December, 31™ 2019 and receive a receipt which

contains items at least under Section 105 bis of the Revenue Code with

the name and the surname of the taxpayer.
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Note: The reason for the promulgation of this Ministerial
Regulation is that it is expedient to exempt income tax for all income
that has been paid to purchase all types of books or service fees for all
types of books that are in the form of electronic data via the internet.
The total amount actually paid but not more than fifteen thousand baht
in total is an assessable income that is exempted from the calculation
of personal income tax in order to stimulate the purchase of books and
the use of books in electronic data and to encourage people to become
more interested in reading. Therefore, it needs to issue this ministerial

regulation.
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PART 4
RECOMMENDATIONS ON TAX MEASURE AND BENEFIT

From the study of tax measure and benefit that are currently
available, it is found that the promotion and motivation of citizens and the
private sector to comply with government policies since the past up to
the present, Ministry of Finance, Revenue Department, in collaboration
with various agencies, has established measure which can be referenced
in determining the tax measure and benefit from creating incentives and
driving operations. In making recommendations, there will be Feasibility
Study, Economic Feasibility and Social Feasibility in order to be the

information for decision making for the executives in the future.

4.1 Income tax exemption measures for digital training

Tax exemption measures for the digital training encourages
people to be motivated and in need of developing their digital skills with
details of measures as follows.

Personal income tax exemption measures that are paid to
educational institutions for training in the digital course for themselves,
parents and children for the amount actually paid but not more than
fifteen thousand baht in order to promote, support, motivate to develop
knowledge, literacy and digital skills for people. By implementing the
income tax exemption measure, digital training has to be implemented,

at least as follows:
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1) Establish a digital course that supports the tax exemption by
referring to the digital development goals for the country's economy and
society and according to the needs and trends of the digital labour
market. This is a support and action in conjunction with the Ministry of
Labour, which has measures to reduce the taxes for the entrepreneurs
who are trained to develop skills.

2) certifying digital course and school that support tax
exemption by evaluating the quality of the program and register for
courses and accredited institutions to be a database for the public to

use to make decisions for training.
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4.1.1 Economic feasibility analysis results
Economic feasibility study of income tax exemption measures,

digital training by dividing the analysis into 3 situations as follows.
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3% Increased revenue of the target group
5% Increased revenue of the target group
Figure 12 The result of the income tax exemption measure analysis
for digital training.
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Scenario 1: Increased 1% of the income of those who have
received training. The government will pay back its operating costs within
a period of 5 years. In the first 2 years of operation, expenditures are greater
than income and from years 3-5 will have more revenue than expenses

Scenario 2: The revenue of those who have received training
increases by 3%. The government sector has increased the revenue from
the development of digital literacy of the people. In the 1% year of
operation, the income and expenses will be equal. As for the operations,
there will be more incomes than the government expenditure.

Scenario 3: The revenue of those who have received training
increases by 5%. The government sector has increased the revenue from
the development of digital literacy of the people which every year the

operation will earn more than the government expenditure.
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Scenario 1: The income of the trained person increases by 1%.

Year
Itemn Average/
2020 2021 2022 2023 2024 Total
5 years
Target group (Percentage) 5% 5% 5% 5% 5% 25%

Target group number (person) | 550,000 | 550,000 | 550,000 | 550,000 | 550,000 | 2,750,000

Government Investment 412.50 412.50 412.50 412.50 412.50 2,062.50
(Million baht)

Target group’s increasing 1% 1% 1% 1% 1% 1%

income (Percentage)

Tax income from 82.50 165.00 247.50 330.00 412.50 1,237.50
the target group
(Million baht)

Tax income from 165.00 165.00 165.00 165.00 165.00 825.00
the related entrepreneurs

(Million baht)

Total income 247.50 330.00 412.50 495.00 577.50 2,062.50
(Million baht)

Annual Return of Investment 0.60 0.80 1.00 1.20 1.40 1.00
(Income/Government

Investment)
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Scenario 2: The income of the trained person increases by 3%.
Year
e Average/
2020 2021 2022 2023 2024 Total
5 years

Target group (Percentage) 5% 5% 5% 5% 5% 25%
Target group number 550,000 | 550,000 | 550,000 | 550,000 | 550,000 | 2,750,000
(Person)
Government Investment 412.50 412.50 412.50 412.50 412.50 2,062.50
(Million baht)
Target group’s increasing 3% 3% 3% 3% 3% 3%
income (Percentage)
Tax income from 247.50 495.00 742.50 990.00 1,237.50 3,712.50
the target group
(Million baht)
Tax income from 165.00 165.00 165.00 165.00 165.00 825.00
the related entrepreneurs
(Million baht)
Total income 412.50 660.00 907.50 1,155.00 | 1,402.50 4,537.50
(Million baht)
Annual Return of Investment 1.00 1.60 220 2.80 3.40 2.20
(Income/Government
Investment)
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Scenario 3: The income of the trained person increases by 5%.

(Income/Government

Investment)

Year
[temn Average/
2020 2021 2022 2023 2024 Total
5 years
Target group (Percentage) 5% 5% 5% 5% 5% 25%
Target group number 550,000 | 550,000 | 550,000 | 550,000 | 550,000 | 2,750,000
(person)
Government Investment 412.50 412.50 412.50 412.50 412.50 2,062.50
(Million baht)
Target group’s increasing 5% 5% 5% 5% 5% 5%
income (Percentage)
Tax income from 412.50 825.00 1,237.50 | 1,650.00 | 2,062.50 | 6,187.50
the target group
(Million baht)
Tax income from 165.00 165.00 165.00 165.00 165.00 825.00
the related entrepreneurs
(Million baht)
Total income 577.50 990.00 | 1,402.50 | 1,815.00 | 2,227.50 | 7,012.50
(Million baht)
Annual Return of Investment 1.40 240 3.40 4.40 5.40 3.40
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Hypotheses

1) Number of participants in the 5% measure of the total of
11,000,000 tax recipients

2)

3) 10% of corporate profits of total revenue.

4) Corporate income tax rate'? of 20% of profit.

5) Income reduction from training 15,000 baht".

6) The income of the trained person increases 1% from the
minimum salary of 25,000 baht.

7) Personal income tax rate of 5%,

4.1.2 Results of social feasibility analysis
Social feasibility analysis of income tax exemption measures
for digital training, the analysis results are as follows.
1) People are motivated to develop their digital skills.
The skills that people have learned will enable them to use digital correctly,
safely, and professionally, which can be further utilized for effective work or
linked to integrate with literacy, existing skill and experience to add value or

innovation for oneself, community, and society.

! Tax Information from the Revenue Department of Thailand 2017
12 Corporate income tax rate 2019. The Revenue Department of Thailand.
3 Ministerial Regulation No. 344 (2562) issued under the Revenue Code on tax exemption.

14 Tax Information from the Revenue Department of Thailand 2014
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2) People can be more aware of the world and digital
technology, can use the digital technology safely. So, you don't have to
be a victim of scams, intimidation, online bullying, data theft among the
others.

3) People can adapt to the digital age or the 21* century that
the world has changed and quickly variable in which people who are trained
will have their own immunity. There are perspectives and conceptual
frameworks for accepting and adapting to the changing environment.
Including the ability to predict or predict what will happen which is a way to
help reduce the government burden in providing assistance.

4) Entrepreneurs who organize the digital training courses.
There is a demand for more training, have more income, make business
grow which affects the operators more competitive motivation, such as
expanding courses in other provinces, design more specialized courses,
among the others which affects the spread of literacy to the countryside
with the better service quality.

5) The government sector can reduce inequality and digital
skills of people because it has motivated people to have access to
learning and digital skill development and accelerate the expansion of
enterprises more.

4.1.3 Example of consistent measures

The operation can be referenced from the Ministerial Regulation

No. 344 (2562) issued under the Revenue Code on tax exemption.

The stipulation that the exempted income does not need to be included in
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the calculation of personal income tax in order to promote and support
tourism throughout Thailand. The details are as follows.

Article 1 of this Ministerial Regulation

"Secondary tourism province" means Kalasin province,
Khampangphet province, Chantaburi province, Chainat Province
Chaiyaphum Province, Chumphon Province, Chiang Rai Province, Trang
Province, Trat Province, Tak Province, Nakhon Nayok Province, Nakhon
Phanom Province, Nakhon Sri Thammarat Province, Nakhon Sawan
Province, Narathiwat Province, Nan Province, Bueng Kan Province, Buriram
Province, Prachinburi Province, Pattani Province, Phayao Province,
Phatthalung Province, Pichit Province, Phitsanulok Province, Phetchabun
Province, Phrae Province, Maha Sarakham Province, Mukdahan Province,
Mae Hong Sorn Province, Yasothon Province, Yala Province, Roi Et Province,
Ranong Province, Ratchaburi Province, Lop Buri Province, Loei Province,
Lampang Province, Lamphun Province, Si Sa Ket Province, Sakon Nakhon
Province, Satun Province, Samut Songkhram Province, Srakaew Province, Sing
Buri Province, Sukhothai Province, Suphanburi Province, Surin Province, Nong
Khai Province, Nongbua Lamphu Province, Ang Thong Province, Amnat
Charoen Province, Udorn Thani Province, Uttaradit Province, Uthai Thani
Province, and Ubon Ratchathani Province.

"Thai homestay" means a temporary accommodation place in
which the owner of the house takes the home living space into a room
and provides appropriate facilities by demanding compensation from the

lodger who has the nature of operating a business to find extra income
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And not more than four rooms with a maximum of twenty people and
registered with Department of Tourism, Ministry of Tourism and Sport.

"Accommodation which is not a hotel" means a place that is
not a hotel under the law on hotels.

Article 2 stipulates that the income shall be as follows is
income that is exempted from the calculation of personal income tax.

1) Income as far as the taxpayer has paid as a service fee to
tour operators in accordance with the law on tourism business and guide,
for travel in secondary tourism provinces, hotel accommodation expenses
according to hotel law Thai homestay accommodation fee or
accommodation fees at accommodation that is not a hotel In the province
of secondary tourism According to the actual amount paid but not more
than twenty thousand baht

2) Income as far as the taxpayer has paid as a service fee to
tour operators in accordance with the law on tourism business and guide.
For travel in other provinces which are not secondary tourism, hotel
accommodation under the hotel law. Thai homestay accommodation fee
or accommodation fees at accommodation that is not a hotel in another
province which is not a secondary tourism province According to the actual
amount paid but not more than fifteen thousand baht.

Article 3 In the case where the taxpayer has paid service fees to
the tourism business operator under the law on tourism business and guide
Hotel accommodation expenses according to hotel law Thai homestay

accommodation fee or accommodation fees at accommmodation that is not

[ ]
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a hotel for travel trips in both the secondary tourism province and in other
provinces which are not the secondary tourism province. The said income
shall be exempted from the amount not exceeding the amount stipulated
under Article 2 (1) and (2), but when combined, not more than twenty
thousand baht.

Article 4 Income which is exempted under Article 2 must be a
service charge or accommodation paid from 30 April 2019 until 30 June
2019 and in accordance with the rules, procedures and conditions
announced by the Director-General.

Note: The reason for the promulgation of this Ministerial
Regulation is that it is expedient to grant income as much as payment for
service fees to tour operators in accordance with the law on tourism
business and guide Or which has been paid as hotel accommodation to the
hotel business operator under the hotel law or the cost of Thai homestay
accommodation or accommodation in a non-hotel accommodation for
travel in secondary tourism provinces or in other provinces which are not
secondary tourism provinces or traveling in a secondary tourism province
together with other provinces which are not secondary tourism provinces Is
an assessable income that is exempted from the calculation of personal
income tax to promote and support tourism throughout Thailand. Therefore,

it needs to issue this ministerial regulation.
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4.2 Income tax exemption measure for digital savvy individuals

Personal income tax exempt measure for digital literacy is
a measure that helps people with digital literacy and skill to get more
employment. This is to encourage people to have the motivation and
the need to develop their own digital knowledge and skills that are
suitable for their current work. With details of measures as follows.

Tax exemption measures for companies or juristic partnerships
which accepts people with a certification of digital literacy and skill to
work for income, 100% of the expenditure paid is the cost of
employment. Only expenditures that are paid as expenses for hiring a
person not exceeding 10% of the total number of employees in that
company or juristic partnership in which expenses are expenses in
employment each month not more than fifteen thousand baht.

By implementing the income tax exemption measures, a person
with digital literacy must have at least the following operations:

1) Creating a public database that is certified digital literacy and
skill. That is a database for entrepreneurs and the government sector is
used to check for certification, literacy and digital skills of people.

2) Establish a process for assessing people's digital literacy and

skill, such as an online digital performance assessment system.
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4.2.1 Economic feasibility analysis results

The study of the economic feasibility of the income tax exempt

measure for digital literacy by dividing the analysis into 3 situations as

follows.

86
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889.33
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800.00
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700.00
592.88
600.00 533.60

474.31
500.00

400.00

Total (Million baht)

300.00

200.00

100.00

2020 2021 2022 2023 2024

Year

- & = Government Investment
—@—Target group creates business productivity increased 5%
Target group creates business productivity increased 10%

Target group creates business productivity increased 15%

Figure 13 The results of the analysis of income tax exempt measures

for digital savvy individuals.
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Scenario 1: The target group produces 5% more business output.
The government sector will not pay back the operating costs within
5 years, with each year operating income will increase but still not equal
to the expenditure that the government has to pay for operation.

Scenario 2: The target group will increase business productivity
by 10%. The government sector will pay back on its operations within
5 years. During the first 2 years of operation, the expenditures will be
greater than revenue and from years 3 - 5 will have more revenue than
expense.

Scenario 3: The target group will increase business productivity
by 15%. The government sector will pay back its operating costs within
5 years. In the first year of operation, the expenditures will be greater than

income and from years 4 - 5 will earn more than expense.
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Investment (income/

Government investment)

Year
Item Average/
2020 2021 2022 2023 2024 Total
5 years
Target Group (Percentage) 1% 1% 1% 1% 1% 5%
Target Group Number 110,000 | 110,000 | 110,000 | 110,000 | 110,000 | 550,000
(Person)
Government Investment 330.00 330.00 330.00 330.00 330.00 1,650.00
(Million baht)
Target group creates 5% 5% 5% 5% 5% 5%
business productivity
Tax income from the 59.29 118.58 177.87 237.15 296.44 889.33
entrepreneur
(Million baht)
Annual Return of 0.18 0.36 0.54 0.72 0.90 0.54
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Scenario 2: Target group creates 10% of business productivity.
Year
Itemn Average/
2020 2021 2022 2023 2024 Total
5 years
Target Group (Percentage) 1% 1% 1% 1% 1% 5%
Target Group Number 110,000 | 110,000 | 110,000 | 110,000 | 110,000 550,000
(Person)
Government Investment 330.00 330.00 330.00 330.00 330.00 1,650.00
(Million baht)
Target group creates 10% 10% 10% 10% 10% 10%
business productivity
Tax income from the 118.58 237.15 355.73 474.31 592.88 1,778.65
entrepreneur
(Million baht)
Annual Return of 0.36 0.72 1.08 1.44 1.80 1.08
Investment (income/
Government investment)
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Scenario 3: Target group creates 15% of business productivity.

Investment (income/

Government investment)

Year
Itemn Average/
2020 2021 2022 2023 2024 Total
5 years
Target Group (Percentage) 1% 1% 1% 1% 1% 5%
Target Group Number 110,000 | 110,000 | 110,000 | 110,000 | 110,000 | 550,000
(person)
Government Investment 330.00 330.00 330.00 330.00 330.00 1,650.00
(Million baht)
Target group creates 10% 10% 10% 10% 10% 10%
business productivity
Tax income from the 118.58 237.15 355.73 474.31 592.88 1,778.65
entrepreneur
(Million baht)
Annual Return of 0.36 0.72 1.08 1.44 1.80 1.08
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Hypotheses
1) Number of participants, 1% of the total of 11,000,000 tax recipients15
2)  Reducing the cost of hiring people Not more than 15,000 baht'® in each

month.

17

3) Business productivity per person 538,985.54 baht per year ' (Gross

Domestic Product (GDP) of SMEs 6,551,718 Million baht per 12,155,647
workers).

4)  10% of total corporate profits.

5)  Corporate income tax rate'® of 20% of profit.

4.2.2 Results of social feasibility analysis

Social feasibility analysis of the employment tax exemption
measure for digital literacy. The analysis results are as follows.

1) Employees receive digital skill development necessary for
their work which helps the workers to work more efficiently with more
job security because they are personnel or skilled workers.

2) Entrepreneurs, once they have organized digital skill
development activities for the workers will help increase the overall
improved performance, for example, producing fast results, higher

quality products or services, reducing losses, among the others.

15 |nformation from the Revenue Department of Thailand 2014.

16 Income Tax Exemption (No. 639) B.E. 2560, Income tax exemption for companies or juristic
partnerships that accept seniors aged sixty and over to work.

" SMEs Annual Report 2018, Office of Small and Medium Enterprises Promotion (OSMEP)

18 Corporate income tax rate 2019. The Revenue Department of Thailand.

Policy, guideline and measurement for driven Thailand’s coo
ce000® 91
Digital Literacy Development Plan °2®



aa o A

nsz‘m’;ﬂmmamamwgﬁﬁ]uasﬁaﬂm

f Ministry of Digital Economy and Society

3) Entrepreneurs, when employees and workers have higher
digital skills. If entrepreneurs change their organization to become
a digital organization, it will be easier and faster which is being a digital
organization is an organization that uses technology and the digital tools
to be wused in management and operation processes which
establishments can produce more quality products and services which
affects the ability to compete in business.

4) The government does not need to invest in digital skills
development activities by oneself Which the activities being held may
not meet the requirements or not distributed thoroughly. In addition to
organizing digital development activities, there are still problems with
the majority of participants being the same groups of people that the
organization organizing activities can coordinate to join easily which,
if promoted to the public sector or the organizers, will have access to a
wider range of people.

5) Employees or workers when trained, may move the job from
the old to the new place because he has good qualifications or skills

including as a bargain for income with employers.

4.2.3 Example of consistent measures
The operation can be referenced from Royal Decree issued
under the Revenue Code Regarding Income Tax Exemption (No. 639) B.E.
2560, Income tax exemption for companies or juristic partnerships that

accept seniors aged sixty and over to work.
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4.3 Income tax exemption measure for digital device purchases

Tax exemption measures for the purchase of digital device is a
measure to promote, support, and stimulate the curiosity and the need
for people to use digital devices more. Which the people use the device
more will give people more opportunities to learn and improve their
digital skills with the details of measures as follows.

Personal income tax exemption measures that pays to buy
digital device to entrepreneurs

VAT registration and tax invoice under Section 86/4 of the
amount actually paid but not more than Fifteen thousand Baht is an
assessable income that is exempted from the calculation of personal
income tax to promote the use of digital devices Including providing
opportunities for people to access digital applications Which will result
in reducing digital inequality.

By implementing the income tax exemption measure, the
purchase of digital devices will require a list of digital devices that the
government supports for income tax exemption. By referring to the digital
development goals for the country's economy and society and according

to the needs of the labour market including digital technology trend.
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4.3.1 Economic feasibility analysis results
A study of economic feasibility of income tax exemption
measures for digital devices by dividing the analysis into 3 situations as

follows.

4,500.00 4,191.00

4,000.00

3,500.00 3,352.80

3,000.00
2,514.60 2,541.00
2,500.00
2,032.80
2,000.00

1,676.40
1,524.60

Total (Million baht)

1,500.00

1,016.40
838.20 891.00

1,000.00

500.00

2020 2021 2022 2023 2024

Year

- 4 = Government Investment
—®— 1% Increased income of the target group
3% Increased income of the target group

5% Increased income of the target group

Figure 14 Result of income tax exemption measure for digital device purchases.
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Scenario 1: The revenue of the target group is increased by 1%.
The government sector will pay back the investment within 5 years. In
the first 2 years of operation, there will be more expenditure than
income. And from years 3-5 will have more revenue than expenses.

Scenario 2: The target group's revenue is increased by 3%.
The government sector has increased revenue from the development of
digital literacy of the people. In the 1st year of operation, the income
and expenses will be equal. As for the operations, there will be more
incomes than the government expenditure.

Scenario 3: Income of the target group is increased by 5%. The
government sector has increased revenue from the development of
digital literacy of the people. Which every year the operation will earn

more than the government expenditure.
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Scenario 1 shows the target group earns 1% of the increased income.

Item

Year

2020

2021

2022

2023

2024

Average/
Total

5 years

Target Group

(Percentage)

10%

10%

10%

10%

10%

50%

Target Group

Number (person)

1,100,000

1,100,000

1,100,000

1,100,000

1,100,000

5,500,000

Government
Investment

(Million baht)

412.50

41250

412.50

412.50

412.50

2,062.50

Increasing income of
the target group

(Percentage)

1%

1%

1%

1%

1%

1%

Tax income from
the target group
(Million baht)

165.00

330.00

495.00

660.00

825.00

2,475.00

Tax income from
the internet
entrepreneur

(Million baht)

13.20

26.40

39.60

52.80

66.00

198.00

Total income

(Million baht)

178.20

356.40

534.60

712.80

891.00

2,673.00

Annual Return of
Investment
(Income/Government

Investment)

0.86

1.73

2.16
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Item

Year

2020

2021

2022

2023

2024

Average/
Total

5 years

Target Group

(Percentage)

10%

10%

10%

10%

10%

50%

Target Group

Number (Person)

1,100,000

1,100,000

1,100,000

1,100,000

1,100,000

5,500,000

Government
Investment

(Million baht)

412.50

41250

412.50

412.50

412.50

2,062.50

Increasing income of
the target group

(Percentage)

3%

3%

3%

3%

3%

3%

Tax income from
the target group
(Million baht)

495.00

990.00

1,485.00

1,980.00

2,475.00

7,425.00

Tax income from
the internet
entrepreneur

(Million baht)

13.20

26.40

39.60

52.80

66.00

198.00

Total income

(Million baht)

508.20

1,016.40

1,524.60

2,032.80

2,541.00

7,623.00

Annual Return of
Investment
(Income/Government

Investment)

1.23

2.46

4.93

6.16
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Scenario 3 shows the target group earns 5% of the increased income.

Item

Year

2020

2021

2022 2023

2024

Average/
Total

5 years

Target Group

(Percentage)

10%

10%

10% 10%

10%

50%

Target Group

Number (Person)

1,100,000

1,100,000

1,100,000 | 1,100,000

1,100,000

5,500,000

Government
Investment

(Million baht)

412.50

41250

412.50 412.50

412.50

2,062.50

Increasing income of
the target group

(Percentage)

5%

5%

5% 5%

5%

5%

Tax income from
the target group
(Million baht)

825.00

1,650.00

2,475.00 3,300.00

4,125.00

12,375.00

Tax income from
the internet
entrepreneur

(Million baht)

13.20

26.40

39.60 52.80

66.00

198.00

Total income

(Million baht)

838.20

1,676.40

2,514.60 3,352.80

4,191.00

12,573.00

Annual Return of
Investment
(Income/Government

Investment)

2.03

4.06

6.10 8.13

10.16

6.10
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Hypotheses

1) Number of participants in the 10% measure of the total" of
11,000,000 tax recipients.

2) Income tax exemption for the purchase of digital device 15,000
baht.”

3) 10% corporate profit from total income and 20% corporate
income tax rate.”!

4) The income of the trained person increases 1% from the

minimum salary of 25,000 baht.

4.3.2 results of social impact analysis

Social Feasibility Analysis of income tax exemption measures
for digital device purchase, the analysis results are as follows.

1) People have an opportunity to own digital devices more
easily because they cost less. This can reduce the burden of daily living
expenses. The remaining money may be used for other benefits such as
savings on tourism. Learning and career development which affects the
quality of life of better people and the money will be circulated to other

activities and when people can use digital services and tools, they will

1 |nformation from the Revenue Department of Thailand 2017.

% The operation can be referenced from Ministerial Regulation No. 345 (B.E. 2562) issued under the
Revenue Code on tax exemption stipulated that the amount paid for the purchase of goods is
1) educational device but not including electronic devices 2) Apparel for education 3) Sports device
4) Clothes for playing sports.

2! Corporate income tax rate 2019. The Revenue Department of Thailand.
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have more opportunities to access information, knowledge, and
opportunities.

2) The operator of the production, distribution and service
related to the device Can sell more products, services, and digital devices
Helps increase sales and revenue for operators in the production and
service sectors which affects employment.

3) The government has solved the problem of reducing digital
inequality in the public sector. Low income people or underprivileged can
have digital devices at a cheaper price and have good efficiency.

4) People are encouraged to consume more products and
services than necessary may have to bear the trailer costs associated with
having or using services from digital devices such as maintenance,
accessories, junk message services cyber security risks, etc., which are
caused by the lack of sufficient literacy and skill.

5) Business economic sector the artificial demand or advance
demand in the economy comes first. Therefore, the next year, the demand
for digital devices will be reduced dramatically and there may be a large
amount of outstanding product problems.

6) Second-hand digital device operators, sales will decline
because most people choose to buy first-hand products that are

supported by the government.
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4.3.3 Sample measures compliance

The operation can be referenced from Ministerial Regulation
No. 345 (B.E. 2562) issued under the Revenue Code on tax exemption
stipulated that the amount paid for the purchase of goods is 1) educational
device but not including electronic devices 2) Apparel for education 3)
Sports device.d) Clothes for playing sports to the VAT registrant Value
Added Tax and a tax invoice under Section 86/4 of the Revenue Code
from 1 May 2019 to 30 June 2019 the actual amount paid but combined
must not exceed fifteen thousand baht is an assessable income that is
exempted from the calculation of personal income tax.

Note: The reason for the promulgation of this Ministerial
Regulation is that it is appropriate to exempt income tax for the income
that is paid as the purchase of educational and sporting goods to VAT
registrants. The actual amount paid but combined must not exceed fifteen
thousand baht is an assessable income that is exempted from the
calculation of personal income tax to stimulate the purchase of
educational and sporting goods. Therefore, it needs to issue this ministerial

regulation.
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4.4 Income tax exemption measures for donations to the Digital for

Economic and Social Fund

Tax exempt measures for donations to the Digital Fund for
Economy and Society is a measure to support the donation of digital
fund for economy and society as part of providing funds to the fund as
act Digital Development for Economy and Society 2017 Section 24 (6)
Money or assets donated with details of measures as follows.

Tax exemption measures for individuals and juristic persons who donated
money to the Digital Fund for Economy and Society as follows.

For individuals except for income which should be assessed
after expenses and double deductions of the donation amount and must
not exceed 10% of the assessable income after deducting expense and
deduction.

For companies or juristic partnerships except for income that is
twice the amount of the donation and must not exceed 10% of the net
profit before deduction of expenses for public charity or for public
benefit and expenditures for education or sports under Section 65 ter (3)
of the Revenue Code.

By implementing the income tax exemption measures for
donations to the Digital for Economic and Social Fund, there must be
cooperation with Ministry of Finance, Revenue Department to determine

the income tax exemption measures for donations.
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4.4.1 Results of economic feasibility analysis
Economic feasibility studies of income tax exemption measures

for donations to the Digital for Economic and Social Fund are as follows:
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Figure 15 Analysis of income tax exemption measures

for digital fund for economy and society.

The tax exemption measure for donations to the Digital Fund
for Economy and Society can be seen that the government has a high
return on investment, such as double tax deductions of donations will

make the government return 10 times more.
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Situation of a donation to the Digital Fund for Economy and Society.

Year
Item Average
2020 2021 2022 2023 2024 / Total
5 years
Target Group 1% 1% 1% 1% 1% 5%

(percentage)

Target Group Number 110,000 110,000 110,000 110,000 110,000 550,000

(Person)

Government 110.00 110.00 110.00 110.00 110.00 550.00
Investment (Million

baht)

Income from donation 1,100.00 1,100.00 1,100.00 1,100.00 1,100.00 | 5,500.00
(Million baht)

Annual return of 10.00 10.00 10.00 10.00 10.00 10.00
Investment
(income/Government

investment)

Hypotheses
1) Number of participants, 1% of the total of 11,000,000 tax
recipientsA22

2) Income tax exemption of 2 times the donation amount.”

%2 Tax Information from the Revenue Department of Thailand 2017
?* Revenue Code on Revenue Exemption (No. 668) B.E. 2561, income tax exemption for donations to

the Fund for Science and Technology Development
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3) Target group of donors the average amount is 10,000 baht per
person.

4) Personal income tax rate of 5%

4.4.2 Results of social feasibility analysis

Social Feasibility Analysis of Income Tax Exemption Measures
for Donations to the Digital for Economic and Social Fund. The analysis
results are as follows.

1) The private sector and the public are increasingly involved
in supporting the government operations. Through donations to the fund.

2) The fund is able to use the donation funds received for the
promotion, support and development of digital economy and society.
Including more related activities which will result in the faster success of
operations.

3) The fund may be guided and operating for digital
development for economy and society from capital groups (which have
donated a large amount of money) which will lead to policies, strategies,
measures and activities or other unfair business practices or contributing
to specific interests.

4.4.3 Example of consistent measures

The operation can be referenced from Royal Decree issued
under the Revenue Code on Revenue Exemption (No. 668) B.E. 2561,
income tax exemption for donations to the Fund for Science and

Technology Development under the law on science and technology
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development, research fund under the law on research fund for the
development of metrology systems under the law on national metrology
development or funds for the development of the public health system
under the law on health systems research institutions as follows.

1) In the case of donations that have been made since the
date, this Royal Decree comes into effect on December 31,2019.

1.1) For individual exempt for income assessable after
expenses and deductions under Section 47 (1) (2) (3) (4) (5) or (6) of the
Revenue Code twice the amount of the donation but when combined
with income that is exempted from payment as expenses to support
education for a project approved by Ministry of Education Must not exceed
10% of the assessable income after deducting expenses and deductions.

1.2) For companies or juristic partnerships except for income
that is twice the amount of the donation but when combined with the
expenditures, the expenses are to support the education for the project
approved by Ministry of Education and expenditures which are paid for the
construction and maintenance of public playgrounds, parks or private
stadiums that are open to the general public without any fees or
playgrounds, parks or sports stadiums of and not more than 10% of
the net profit before deduction of expenditures for public charities or for
public benefits and expenditures for education or rotate the sport under
Section 65 ter (3) of the Code.

2) In the case of donations being made from 1 January 2020

onwards.
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2.1) For individuals exempt for income assessable after
expenses and deductions under Section 47 (1) (2) (3) (4) (5) or (6) of the
Revenue Code as much as the donation amount but when combined with
donations under Section 47 (7) of the Revenue Code must not exceed
10% of the assessable income after deducting expenses and deductions.

2.2) For companies or juristic partnerships except for income
equal to the amount of donations but when combined with expenses for
public charity or public benefit under Section 65 ter (3) of the Revenue
Code must not exceed 2% of the net profit.

Note: The reason for the promulgation of this Royal Decree is
that it is expedient to exempt income tax for individuals and corporations
or corporate partnerships for donations to the Fund for Science and
Technology Development under the law on science and technology
development Research fund under the law on research fund for the
development of metrology systems under the law on national metrology
development. Or the Fund for the Development of the Health System
under the law on the Health System Research Institute In order to motivate
the fund to be donated for use in operations, which will promote the
development of technology and innovation of the country. Therefore, it

needs to enact this Royal Decree.
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* The operation can be referenced from Income tax exemption measures For donations
to funds According to the Royal Decree issued under the Revenue
Code on Revenue Exemption (No. 668) B.E. 2561
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4.5 Income tax exemption measure for donation to digital training

program

Tax exemption measures for donations to digital training programs is
a measure to promote, support and encourage people to donate to digital
training program of Ministry of Digital for Economy and Society in training
operations, such as the implementation of digital training at community
digital centers, with details of the following measures.

Tax exemption measures for individuals and juristic persons donated
to digital training programs and activities related to the promotion and
development of digital literacy and skill of the people of the Ministry of
Digital for Economy and Society as follows.

For individuals except for income which should be assessed after
expenses and double deductions of the donation amount and must not
exceed 10% of the assessable income after deducting expenses and
deductions.

For companies or juristic partnerships except for income that is twice
the amount of the donation whether paid in money or property and must
not exceed 10% of the net profit before deduction of expenses for public
charity or for public benefit and expenditures for education or sports under
Section 65 ter (3) of the Revenue Code.

By implementing income tax exemption measures for donations
to the digital training program must be coordinated with Ministry of
Finance, Revenue Department in the determination of income tax

exemption measures for donations.
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4.5.1 Results of economic feasibility analysis
The economic feasibility study of the income tax exemption

measures for donations to the digital training program is as follows:
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Figure 16 Analysis of income tax exemption measures

for donations to digital training programs.

Establishing income tax exemption measures for donations to
digital training programs It can be seen that the government has a high
return on investment, such as double tax deductions. Will make the

government return 10 times.
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Donation situation for digital training programs.

Year
e Average/
2020 2021 2022 2023 2024 Total
5 years
Target Group 1% 1% 1% 1% 1% 5%
(percentage)

Target Group Number 110,000 110,000 110,000 110,000 110,000 550,000

(Person)

Government 110.00 110.00 110.00 110.00 110.00 550.00
Investment

(Million baht)

Revenue from 1,100.00 | 1,100.00 | 1,100.00 | 1,100.00 | 1,100.00 5,500.00
donation

(Million baht)

Annual Return of 10.00 10.00 10.00 10.00 10.00 10.00
Investment
(Revenue/Government

Investment)

Hypotheses
1) Number of participants, 1% of the total® of 11,000,000 tax
recipients.

2) Income tax exemption of 2 times the donation amount.”

% Tax Information from the Revenue Department of Thailand 2017

% Royal Decree issued under the Revenue Code on Revenue Exemption (No. 541) 2012
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3) Target group of donors the average amount is 10,000 baht per
person.

4) Personal income tax rate of 5%.

4.5.2 Results of social feasibility analysis

Social Feasibility Analysis of Income Tax Exemption Measures for
Donations to Digital Training Programs the analysis results are as follows.

1) People have the opportunity to attend the digital training at
a lower price or free of charge because they have received the financial
support from donations in various groups, especially the underprivileged
or poor have the opportunity to participate in digital training which, after
receiving the training, has the skills to use digital to enhance the use in
daily life or to pursue a career more efficiently Including access to digital
training in many ways.

2) Digital training operators of the private sector are competitors
from the digital training of Ministry of Digital Economy and Society,
causing the private sector entrepreneurs to adjust by producing better
digital courses than the government.

3) The government can have the cost of producing digital
training content or organizing more digital training activities. There are a
variety of formats and spread to the target group more widely which will
benefit the digital skill development of the people more efficiently and
more and when people have digital skills, there are more experts and
better strength and manpower that can be further developed in the

country.
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4.5.3 Example of consistent measures

The operation can be referenced from Royal Decree issued
under the Revenue Code on Revenue Exemption (No. 541) 2012.

Income tax exemption for the proceeds that are donated to
vocational training programs and activities related to the treatment,
rehabilitation, and rehabilitation of children and youth at the Observation
and Protection Center or the Juvenile Training and Training Center in the
Department of Juvenile Observation and Protection, Ministry of Justice as
follows.

1) For individual exemption for income should be assessed
after deduction of expenses and deductions under Section 47 (1) (2) (3) (4)
(5) or (6) of the Revenue Code, double the amount of donations but when
combined with income that is exempted from payment as expenses to
support education for a project approved by Ministry of Education must
not exceed 10% of the assessable income after deducting expenses and
deductions.

2) For companies or juristic partnerships Except for income
that is twice the amount of the donation Whether paid in money or
property But when combined with the expenditures that are paid to
support education for the project approved by the Ministry of Education
and the expenditures are the expenses for the construction and
maintenance of playgrounds, parks or sports fields. Private items that are
open to the general public without charge or playgrounds, parks or

government sports stadiums must not 10% of the net profit before
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deducting expenses for public charity or to the public. And expenditures
for education or sports under Section 65 ter (3) of the Revenue Code
Note: The reason for the promulgation of this Royal Decree is
that the government has a policy to encourage the private sector to
participate in supporting vocational training and organizing activities related
to treatment, rehabilitation, and welfare of children and youth of the
institution. Observe and protect children and youth or child training and
training centers and youth in the Department of Juvenile Observation and
Protection, Ministry of Justice in order to develop professional skills and
rehabilitate behavior for children and youth offenders to be able to retumn
to their families and be accepted by society, should be exempted from
income tax for individuals and companies or juristic partnerships. For
income in accordance with the rules stipulated in the event that an
individual or a company or juristic partnership has paid to support the
vocational training program and the activities related to treatment,
rehabilitation, and welfare of children and youth of the Observation and
Protection Center Children and youth or juvenile training and training
center in Department of Juvenile Observation and Protection, Ministry of

Justice. Therefore, it needs to enact this Royal Decree.
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Objective: |

Promote, support, motivate donations
for the Ministry of Digital Economy
and Society in training operations

Benefit:

The government has more
budgets to develop digital
literacy and digital skills

to digital

training programs

Company or
partnership

or corporate: n nr

Except for income that is 2 times
the donated of money or property
and must not exceed 10% of the
net profit before deducting expenses

The private sector and the public
are increasingly involved in
supporting government operations.

> * The operation can be referenced from Income tax exemption measures
For donating money to the project According to the Royal Decree

issued under the Revenue Code On Revenue Exemption (No. 541) 2012



N3ENINAANDIATYgRALAYdIAL

! Ministry of Digital Economy and Society

4.6 Measures to support the training costs

Measures to support the training costs is a measure to promote,
support and encourage the people and entrepreneurs to be motivated
and need to develop their own digital skills and employees with the
details of measures as follows.

Measure to support expenditures for citizen and juristic persons
in accepting or sending employees to digital training through the online
channels or educational institutions. The training costs will be paid
directly to the school. The amount of support per customer is not more
than five thousand baht which has rules, procedures, and conditions as
determined by Ministry of Digital Economy and Society.

In the implementation of supportive measures for training
expenses must have operations as follows.

1) Establish digital courses that support tax exemption by
referring to the digital development goals for the country's economy and
society and according to the needs and trends of the digital labour
market.

2) certifying digital courses and schools that support tax
exemption by evaluating the quality of the program and register for
courses and accredited institutions to be a database for the public and
entrepreneurs to make decisions for further training.

3) Support, training costs must be paid in the form of joint
payments (Co-Payment) between the government and entrepreneurs

including the people.
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4.6.1 Economic feasibility analysis results

Economic feasibility study of measures to support training

expenses for people by dividing the analysis into 3 situations as follows.

Total (Million baht)

2,000.00
1,800.00
1,600.00
1,400.00
1,200.00
1,000.00
800.00
600.00
400.00

200.00

1,824.00
1,464.00
1,200.00 1,200.00 1,200.00 1,200.00 1,200.00
S GRSy Gy S G
744.00
672.00
456.00
384.00 384.00
312.00

2020 2021 2022 2023 2024

Year

= A= = Government Investment
—@— 1% Increased income of the target group
3% Increased income of the target group

5% Increased income of the target group

Figure 17 The results of the analysis of measures to support

the training expenses for the people.
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Scenario 1: The target group's revenue will increase by 1%.
The government sector will not pay back on its operations within 5 years,
with each year its revenue will increase but still not equal to the
expenditure that the government has to pay for operations.

Scenario 2: The target group's income will increase by 3%,
the government will not pay back the investment in the period of
5 years, with each year the revenue will increase and in the 5th year will
income is close to the expenditure that the government invested in.

Scenario 3: The target group's income will increase by 5%.
The government will pay back the operating costs within 5 years. In the
first 3 years of operations, expenditures will be greater than income and

from years 4 - 5 will earn more than expenses.
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Scenario 1: The income of the trained person increases by 1%.

Year
b Average/
2020 2021 2022 2023 2024 Total
5 years
Target Group (Percentage) 1.5% 1.5% 1.5% 1.5% 1.5% 7.5%
Target Group Number 480,000 | 480,000 | 480,000 | 480,000 | 480,000 2,400,000
(Person)
Government Investment 1,200.00 | 1,200.00 | 1,200.00 | 1,200.00 | 1,200.00 6,000.00
(Million baht)
Increased revenue of the 1% 1% 1% 1% 1% 1%
target group (Percentage)
Tax revenue from the target 72.00 144.00 216.00 288.00 360.00 1,080.00
group (Million baht)
Tax revenue from the related 24.00 24.00 24.00 24.00 24.00 120.00
entrepreneurs (Million baht)
Total revenue (Million baht) 96.00 168.00 240.00 312.00 384.00 1,200.00
Annual Return of 0.08 0.14 0.20 0.26 0.32 0.20
Investment (Revenue/
Government Investment)
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Scenario 2: The income of the trained person increases by 3%.

Year
b Average/
2020 2021 2022 2023 2024 Total
5 years
Target Group (Percentage) 1.5% 1.5% 1.5% 1.5% 1.5% 7.5%
Target Group Number 480,000 | 480,000 | 480,000 | 480,000 | 480,000 | 2,400,000
(Person)
Government Investment 1,200.00 | 1,200.00 | 1,200.00 | 1,200.00 | 1,200.00 6,000.00
(Million baht)
Increased revenue of the 3% 3% 3% 3% 3% 3%

target group (percentage)

Tax revenue from the target 216.00 432.00 648.00 864.00 1,080.00 3,240.00
group (Million baht)

Tax revenue from the related 24.00 24.00 24.00 24.00 24.00 120.00

entrepreneurs (Million baht)

Total revenue (Million baht) 240.00 456.00 672.00 888.00 1,104.00 3,360.00

Annual Return of 0.20 0.38 0.56 0.74 0.92 0.56
Investment (Revenue/

Government Investment)
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Scenario 3: The income of the trained person increases by 5%.

Year
b Average/
2020 2021 2022 2023 2024 Total
5 years

Target Group (Percentage) 1.5% 1.5% 1.5% 1.5% 1.5% 7.5%
Target Group Number 480,000 | 480,000 | 480,000 | 480,000 | 480,000 | 2,400,000
(Person)
Government Investment 1,200.00 | 1,200.00 | 1,200.00 | 1,200.00 | 1,200.00 6,000.00
(Million baht)
Increased revenue of the 5% 5% 5% 5% 5% 5%

target group (percentage)

Tax revenue from the target 360.00 720.00 1,080.00 | 1,440.00 | ,1800.00 5,400.00
group (Million baht)

Tax revenue from the related 24.00 24.00 24.00 24.00 24.00 120.00

entrepreneurs (Million baht)

Total revenue (Million baht) 384.00 744.00 1,104.00 | 1,464.00 | 1,824.00 5,520.00

Annual Return of 0.32 0.62 0.92 1.22 1.52 0.92
Investment (Revenue/

Government Investment)
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Hypotheses
1) Number of participants in the measure of 1.5% from the people
on the Labour Day, totalling 32,000,000 |oeople.26
2) Supporting the training expenses of 2,500 baht per person.
3) Corporate income tax rate of 20% of profit.”’
4) The income of the trained person increases 1% from the
minimum salary of 25,000 baht.

5) Personal income tax rate of 5%.%

4.6.2 Social feasibility analysis results

Social Feasibility Analysis of Training Support Expenses Measures
the analysis results are as follows.

1) People, employees and employees receive the digital skills
training at a lower cost or free of charge. Once they have completed the
training, they will improve their digital skills and it can be used correctly,
safely and can be extended to a career and able to develop oneself.

2) Entrepreneurs who send employees and employees receive
digital skills training have reduced the cost of human resource
development and when personnel have digital skills and expertise, they
can perform their assigned tasks more efficiently. Or create new value

for the organization.

% Labour statistics 2017. Ministry of Labour.
T Corporate income tax rate 2019. The Revenue Department of Thailand.

% |nformation from the Revenue Department of Thailand 2014.
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3) Educational institutions receive income from digital skills
training. And participate in the development of digital skills for the
people and professionals. This experience can be used to improve the
curriculum to be more in line with business and industry needs.

4) Entrepreneurs have access to online digital skills training,
demand, digital skills training in the market allowing the entrepreneurs
to be motivated in doing business, such as creating interesting courses
and in accordance with the national framework, establishing cooperation
with the ministry in the development of digital skill.

5) The government sector can develop people, employees and
employees to have digital skills that are consistent with the Ministry's

framework and reduce the digital inequality.

4.6.3 Example of consistent measures

The operation can be referenced from Singapore's Skills Future
Credit program is a project to encourage the Singaporeans to develop their
skills in the long run or for life. All Singaporean citizen aged 25 and over
will receive a credit of SGD 500, or approximately 12,500 baht from January
2016, without an expiration date and the government will periodically
increase the credit, including they can accumulate this credit to be used
in vocational training courses that the government currently approves over

12,500 courses.
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The use of Skills Future Credit can be used in addition to
government programs that have already provided the financial support.
The curriculum sources are as follows.

1) Courses that provide the financial support or approval from
the Singapore Workforce Development Agency (WDA).

2) Courses for the Minister of Education.

3) Government sponsored courses.

4) Curriculum organized by the Infocomm Media Development
Authority (IMDA) in which the project will determine the necessary skills
and abilities in the future so that each individual has his own development
guidelines that are in line with the country's main guidelines which is
divided into groups such as

1) Product management

2) Operations planning and production

3) Production innovation group (Manufacturing productivity
and innovation)

4) Quality management system

5) Leadership and people management
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Objective: Detail:
Promote, support, motivate Support the expenses for
developing digital skills of people or corporationse £
oneself and employees to accept or send

employees for online
training or educational
institutions up to 5,000 baht.

Benefit:

O1. People have reduced 7
costs in digital skills ﬁg‘ H
training = | L

Activity:

Assign and certify digital
courses for institutions
requesting tax exemption,
including Co-Payment. development.

02. 02 Entrepreneurs 8- ‘
reduce the cost ===
of human resource

~

03. The need for digital
skills training in the
labor market.

04. The need for &
digital skills

training in the
labor market.
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* Operations can be referenced from the Skills Future Credit program in Singapore. :
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4.7 Measure to support internet usage for state welfare card holders

Measures to support the use of the internet for state welfare card
holders is a measure to encourage internet welfare cardholders to increase
internet usage which opens up opportunities for digital access and reduces
digital inequality and is the starting point for developing digital knowledge
and skills for people with the details of measures as follows.

Measures for internet service fees for government welfare
cardholders in the amount of 200 baht per year in cooperation with mobile
network service providers to register to receive a SIM card which will be
linked to the Prompt Pay account of the state welfare card holder.

By implementing the measures to support the use of the internet for
holders of the state welfare cards which requires at least the following
operations.

1) Associating telephone numbers from supported SIM cards with
Prompt Pay accounts of the state welfare card holders in order to verify
the identity of the state welfare card holder.

2) Coordinate with telephone network service providers to register
to request support the public SIM card through the nationwide telephone

network service provider.

4.7.1 Economic feasibility analysis results
Economic feasibility study of measures to support the use of
internet for government welfare card holders by dividing the analysis into

3 situations as follows.

[
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5% Increased income of the target group

Figure 18 The result of the analysis of measures to support the use of the internet

for state welfare card holders.

By operation Measures to support the use of the internet for state
welfare card holders. From the analysis of the 3 situations, it is found that
the government will not pay back the operating within 5 years, with each
year operating income will increase but still not equal to the expenditure

that the government has to pay for operations.
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Scenario 1: The target group is 50% used and paid for by the government.

Year
fm Average/
2020 2021 2022 2023 2024 Total
5 years
Target Group 20% 20% 20% 20% 20% 100%
(percentage)

Target Group Number 2,000,000 2,000,000 2,000,000 2,000,000 2,000,000 | 10,000,000

(person)

Government 400.00 400.00 400.00 400.00 400.00 2000.00
Investment

(Million baht)

The target group 150% 150% 150% 150% 150% 150%
increasingly uses the
and pays for the
internet from the
government provides.

(percentage)

Tax revenue from the 40.00 80.00 120.00 160.00 200.00 600.00
related entrepreneurs

(Million baht)

Annual return of 0.10 0.20 0.30 0.40 0.50 0.30
investment
(revenue/government

investment)

eee Partd

130 ®@00e-

®e° Recommendations on tax measure and benefit



ats
.

ATNNUALATIUNTAINALNOLATUINLATAIANLKITIR o
: dQU.

Office of the National Digital Economy and Society Commission

o
[ ]

sen”

Scenario 2: The target group is 100% used and paid for by the government.

Year
fam Average/
2020 2021 2022 2023 2024 Total
5 years
Target Group 20% 20% 20% 20% 20% 100%
(percentage)
Target Group Number 2,000,000 2,000,000 2,000,000 2,000,000 2,000,000 10,000,000
(person)
Government 400.00 400.00 400.00 400.00 400.00 2000.00
Investment
(Million baht)
The target group 200% 200% 200% 200% 200% 200%
increasingly uses the
and pays for the
internet from the
government provides.
(percentage)
Tax revenue from the 44.00 88.00 132.00 176.00 220.00 660.00
related entrepreneurs
(Million baht)
Annual return of 0.11 0.22 0.33 044 0.55 0.33
investment
(revenue/government
investment)
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Scenario 3: The target group is 150% used and paid for by the government.

Year
fm Average/
2020 2021 2022 2023 2024 Total
5 years
Target Group 20% 20% 20% 20% 20% 100%
(percentage)

Target Group Number 2,000,000 2,000,000 2,000,000 2,000,000 2,000,000 | 10,000,000

(person)

Government 400.00 400.00 400.00 400.00 400.00 2000.00
Investment

(Million baht)

The target group 250% 250% 250% 250% 250% 250%
increasingly uses the
and pays for the
internet from the
government provides.

(percentage)

Tax revenue from the 48.00 96.00 144.00 192.00 240.00 720.00
related entrepreneurs

(Million baht)

Annual return of 0.12 0.24 0.36 0.48 0.60 0.36
investment
(revenue/government

investment)
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Hypotheses
1) Number of participants 20% from 10,000,000 state welfare card
holders.”
2) Support internet fee of 200 baht per person.
3) 10% of corporate profits of total revenue.

4) Corporate income tax rate® of 20% of profit.

4.7.2 Results of social feasibility analysis

Social feasibility analysis of measures to support the use of the
internet for state welfare card holders the analysis results are as follows.

1) Benefits card holders have used the internet to access the
information online to learn self-development in various skills and use for
entertainment, increase the opportunity to leamn lifelong, right to data
access among the others.

2) The government sector promotes disadvantaged people
and poor status to be able to access the internet which is a digital
infrastructure and the basic digital environment that should be which helps
reduce digital inequality.

3) If the people lack the immune system, the online use is not
good enough will result in misuse may be addictive online, be deceived,
threaten, bullying online personal information stolen or using information

to falsely claim for benefits Therefore, there should be a promotion or

# Holding state welfare cards 2017, Ministry of Finance.

» Corporate income tax rate 2019. The Revenue Department of Thailand.
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campaign to use the internet or use it online safely, with etiquette and not

violating the law at the same time.

4.7.3 Example of consistent measures

The operation can be referenced from Additional measures for
helping low-income people through the state welfare card the details are
as follows.

1) Measures to improve the quality of life of people with state
welfare cards according to the resolution on 9 January 2018, the Cabinet
has approved measures to improve the quality of life of people with state
welfare cards (Measures to improve the quality of life), which is a project
to help phase 2 for those who have been inspected in the Registration for
State Welfare Project 2017, which can be summarized as follows.

1.1) Measures to promote self-development, those with
a state welfare card who wish to develop themselves in an evaluation
form and an individual development menu will receive a limit for the
purchase of necessary consumer goods Educational products and
agricultural raw materials from Thong Fah Pracharat shops and other stores
as determined by Ministry of Commerce in accordance with the Civil
Welfare State guidelines which will begin receiving the following month
after the request month until December 2018 as follows.

1.1.1) Those with a state welfare card with an income not
exceeding 30,000 baht in 2016 will receive an additional limit of 200 baht

per person per month.
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1.1.2) Those with a state welfare card with an income higher
than 30,000 baht in 2016 will receive an additional limit of 100 baht per
person per month.

1.2) Tax measures to support the development of individual
state welfare cards and motivate employers That is a juristic person
providing skills training for people with state welfare cards or considering
hiring people with state welfare cards Is a special case by deducting
expenses equal to 1.5 times of expenses as follows.

1.2.1) Expenses paid by the employer to be the expenses for
vocational skills management training for people with state welfare cards.

1.2.2) Expenses paid by the employer to be paid to the person
who has the state welfare card by paying the wage Via state welfare card
only expenditures paid for expenses for hiring a person with a state welfare
card in an amount not exceeding 10% of the number of employees in that
company or juristic partnership.

2) Additional aid measures for low income people through the
state welfare card

The Cabinet, 20 November 2018, has approved 4 additional
measures to help low-income people through the state welfare card,
including measures to alleviate electricity and water bill burdens. And
measures supporting expenses at the end of the year for low income
people Including aid measures, travel expenses for medical treatment and
other health-related expenses and measures to help rent a house for the

elderly with low incomes in order to help reduce the cost of living and
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sustainably improve the quality of life of the low-income people. The 4
measures are as follows.

2.1) Measures to alleviate electricity and water bill burdens to
alleviate the burden of basic public utilities such as electricity and water
bills This will result in lower incomes under the registration for the welfare
program of the state to reduce the cost of living. In the case of electricity
bills, use electricity at the amount of 230 baht per household per month.
In case of water bill Use tap water in the amount of 100 baht per
household per month. The said measure is effective from December 2018
to September 2019 for a period of 10 months. In this regard, 1 household
can use only 1 right.

2.2) End of year expenditure support measures for state
welfare cardholders to support low-income people to have additional
money to buy products and services in December 2018 for 500 baht per
person (one-time payment) in order to reduce the burden of expenses on
low income people in the end of the year 2018.

2.3) Measures to help travel expenses for medical treatment
and other expenses related to health for the elderly with low incomes to
alleviate the burden of traveling expenses for medical treatment and other
expenses related to health care for the elderly with low incomes of 1,000
baht per person (once received).

2.4) Measures to help rent a house for the elderly with low

incomes to alleviate the burden of rental housing for elderly people with
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low incomes aged 60 years and over, amounting to 400 baht per person
per month between December 2018 and September 2019.

After the 2 measures of state welfare card were issued, the
Comptroller General's Department reported the performance during the
first 4 months (from October 2017 - January 2018) that there were more
registrants than 11.4 million, of which 10.9 million people have been

delivered to the state welfare card.
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the use of the internet
for state welfare card holder
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Objective:

Support state welfare

cardholders using more internet.

2t 2L
Give digital welfare
cardholders the opportunity
to accessdigitally for
reducing the disparities.

Benefit:

O1. Increase the
opportunity to learn
throughout life and
the right to access
information

ik

02. Promote the
underprivileged
or poor people to
access the internet

Activity:

Link a phone number
from a supported
SIM card with a
Prompt-Pay account
for identity verification

Coordinate with the
telephone network

o

A

service providers to )
register for a SIM card.

Support internet service
fee 200 baht/year

03. Promote a safe, fair
and not violating the
law Internet campaign

* The operation can be referenced from Additional measures
or helping low-income people through the state welfare card
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4.8 Measures to support digital learning for state welfare cardholders

Measures to support digital learing for state welfare card holders Is
a measure that encourages state welfare cardholders to receive digital
education and training through online channels or educational institutions.
The details are as follows.

Promotion measures Support and develop knowledge, digital
literacy and digital skills for state welfare card holders. By all state welfare
cardholders, they must be trained via online or educational institutions by
implementing the digital learning support measures for the state welfare
card holders must have state welfare cardholders have to receive digital

training and learning online or at least once a year.

4.8.1 Economic feasibility analysis results
Economic feasibility study of measures to support digital learning
for the state welfare card holders by dividing the analysis into 3 situations

as follows.
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Figure 19 The results of the analysis of the measures to support digital learning

for holders of the state welfare card.

By operation Measures to support digital learning for state welfare
card holders from the analysis of the 3 situations, it is found that the
government will not pay back the operating within 5 years, with each year
operating income will increase but still not equal to the expenditure that

the government has to pay for operations.
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Scenario 1: The number of target groups that have a higher income and does

not fall within the scope of 1% of the state welfare card holders.

Year
Item Average/
2020 2021 2022 2023 2024 Total
5 years

Target group (Percentage) 20% 20% 20% 20% 20% 100%
Target group number 2,000,000 | 2,000,000 | 2,000,000 | 2,000,000 | 2,000,000 | 10,000,000
(Person)
Government investment 2,000.00 | 2,000.00 | 2,000.00 | 2,000.00 | 2,000.00 | 10,000.00
(million baht)
The number of the target 1% 1% 1% 1% 1% 5%
group who earns more
revenue and does not hold
the government welfare
card. (percentage)
Tax revenue from the 288.00 288.00 288.00 288.00 288.00 1,440.00
reduction of payment
burden of the government
welfare card payment.
(million baht)
Tax revenue from the related 40.00 40.00 40.00 40.00 40.00 200.00
entrepreneurs (million baht)
Total of revenue (million baht) | 328.00 328.00 328.00 328.00 328.00 1,640.00
Annual return of investment 0.16 0.16 0.16 0.16 0.16 0.16
(revenue/ government
investment)
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Scenario 2: The number of target groups that have a higher income and does

not fall within the scope of 2% of the state welfare card holders.

Year
Item Average/
2020 2021 2022 2023 2024 Total
5 years

Target group (percentage) 20% 20% 20% 20% 20% 100%
Target group number 2,000,000 | 2,000,000 | 2,000,000 | 2,000,000 | 2,000,000 | 10,000,000
(person)
Government investment 2,000.00 | 2,000.00 | 2,000.00 | 2,000.00 | 2,000.00 | 10,000.00
(million baht)
The number of the target 2% 2% 2% 2% 2% 10%
group who earns more
revenue and does not hold
the government welfare
card. (percentage)
Tax revenue from the 576.00 576.00 576.00 576.00 576.00 2,880.00

reduction of payment
burden of the government
welfare card payment.

(million baht)

Tax revenue from the related 40.00 40.00 40.00 40.00 40.00 200.00

entrepreneurs (million baht)

Total of revenue (million baht) | 616.00 616.00 616.00 616.00 616.00 3,080.00

Annual return of investment 0.31 0.31 0.31 0.31 0.31 0.31
(revenue/ government

investment)

eee Partd

142 @ees-

®e° Recommendations on tax measure and benefit



o o aaw A = o \ N ats
FAUNNUAULNTIUNITAINALNDLATUTNILATAIAULIIUIN o p
: dQU.

Office of the National Digital Economy and Society Commission

l“.l

Scenario 3: The number of target groups that have a higher income and does

not fall within the scope of 3% of the state welfare card holders.

Year
Item Average/
2020 2021 2022 2023 2024 Total
5 years
Target group (percentage) 20% 20% 20% 20% 20% 100%
Target group number 2,000,000 | 2,000,000 | 2,000,000 | 2,000,000 | 2,000,000 | 10,000,000
(person)
Government investment 2,000.00 | 2,000.00 | 2,000.00 | 2,000.00 | 2,000.00 | 10,000.00
(million baht)
The number of the target 3% 3% 3% 3% 3% 15%
group who earns more
revenue and does not hold
the government welfare
card. (percentage)
Tax revenue from the 864.00 864.00 864.00 864.00 864.00 4,320.00
reduction of payment
burden of the government
welfare card payment.
(million baht)
Tax revenue from the related 40.00 40.00 40.00 40.00 40.00 200.00
entrepreneurs (million baht)
Total of revenue (million baht) | 904.00 904.00 904.00 904.00 904.00 | 4,520.00
Annual return of investment 0.45 0.45 0.45 0.45 0.45 0.45
(revenue/ government
investment)
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Hypotheses
1) Number of participants 20% from 10,000,000 state welfare card
holders.”*
2) Supporting the expenses for the training, 1,000 baht per person
3) 10% of corporate profits of total revenue.
4) Corporate income tax rate* of 20% of profit.

5) The cost of government welfare cards 1,200 baht per month.*®

4.8.2 Results of social feasibility analysis

Social feasibility analysis of digital learning support measures for
state welfare card holders. The analysis results are as follows.

1) Benefits card holder Received knowledge enhancement and
digital skills to be able to use digital tools and technology appropriately,
safely, and not violating the law and apply in daily life, careers and
learning.

2) Educational institutions receive income from the digital skills
training and participate in the development of the digital skills for the
people and professionals. This experience can be used to improve the

curriculum to be more in line with business and industry needs.

*! Holding state welfare cards 2017, Ministry of Finance.
*2 Corporate income tax rate 2019. The Revenue Department of Thailand.

* State welfare cards 2017, Ministry of Finance.
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4.8.3 Example of consistent measures

The operation can be referenced from the project to increase
the potential of the low-income people registered for the state welfare to
sustainably improve the quality of life of low-income people. There are
625,120 people who are registered with the state welfare registrations with
incomes of less than 30,000 baht per person per year, which are activities
of promotion and vocational training. The vocational training course is a
multi-purpose technician (community technician) with a target of 81,000
people. The trainees are able to repair electrical, plumbing, doors,
windows, walls, and provide professional tools to the trainees. and
additional vocational training activities for employment or self-
employment With a target of 544,120 people, including promoting fair
protection and have social security in line with the national development
vision in accordance with the 20-year national strategy that aims to make
Thailand a stable, prosperous and sustainable country which is run by the
Institute for Skill Development (OPC) and the Office of Energy Policy and
Planning (EPPO) in every province to increase skills for the low-income
people who have registered for the vocational training. In over 50 different
courses, covering the quality of life of low-income people thoroughly with
the focus on transparency, honesty, and can inspect every process which
must be completed within 2018 as determined by the government under
the framework of quality processes, making all sectors are involved in the

inspection.
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Measures to support * e Train and
ﬁ' digital learning for ﬁ learn digital
Cardholder

Benefits

Benefit: et

Holding a state
welfare card can
T enhance digital
' knowledge and
skills.

&l Objective: aduviu i

state welfare card
holders

at least 1 time/year

Educational institutions
receive income from training
or participate in ®

the development

of the public and
entrepreneurs,

including apply

knowledge to improve

education courses

* The project to increase the potential of low income people registered
for the state welfare to sustainably improve the quality of life for low-income people



A4

° aa o A a o ' a
FAUNUAULATTUNITAIVIALNDLATYINILASEIANLAIYIN o
: dQU.

Office of the National Digital Economy and Society Commission ."n'

APPENDIX
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APPENDIX A: GLOSSARY OF TERMS

Term Description

Child Person aged under 15 years

Cyberbullying Bully, slander, insult, abuse of other person through social

network such as Facebook and Twitter

Data Warehouse/ Transformation of multiple types of information to be
Digital knowledge collected in the database, e.g. transform body of knowledge
about culture into digital form in order to store and promote
the Thai identity, or transform old information from
government sector into digital form for better storage,
preventing the information from being lost, facilitating usage

and interagency connection.

Digital® Data expressed in binary numbers; relating to, using, or storing

data or information in the computer

Digital Framework that specifies the types of knowledge, skills, and
Competency technology in which the country concentrates, used as a
Framework guideline in promoting and granting financial support for

domestic personnel development.

Digital content Information in digital form, shown through digital devices
such as computer, smartphone, digital billboard, digital

cinema

** Office of the Royal Society. http://www.royin.go.th/
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Term Description

Digital literacy A person has the competency to access, search, screen,
analyses, synthesize, evaluate, manage, apply, communicate,
create, share, and follow data, information, and content
media appropriately, not violating others, responsibly, safely,

mannerly, legally, with appropriate device and technology.
Elder Person aged 60 years and over

Lifelong learning Online learning platform providing variety of contents and
curriculum. The course, made by private sector, is always
up-to-date. Learners can choose to learn what they want
while also working to enter the career of dream. No basic
knowledge or education required. When completed,
learers will receive a certification, guaranteeing that they

will be ready to enter labour market.

Massive Open Online course that is open to a large number of learners (and
Online Course: usually free.) Consists of video, textbook, exchange forum. An
MOOC expansion of the limited e-Learning system, MOOC

revolutionized the world of learning, open for people with no
age or body restricion. MOOC offers basic education

curriculum, conformal curriculum, or any course that learners

want.
Media and The ability of each individual to access, understand, interpret,
information evaluate, and create data and media in various form, while
literacy aware of the impact of data and media without being

domineered, and be able to utilize the media to benefit
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Term Description

learning and living of themselves, family, community and
society. The concept of Media and Information Literacy by

UNESCO includes both “Information” and “Media"

Platform Computer system that can improve capability unlimitedly.
New functions or module are developed to improve.
Innovations are constantly created. Able to connect with
other system. Platform does not limit to software, but also
means website or other service that people can write new

program to connect or take information.

Self-learning An online teaching system with various content and courses
Platform made by private sectors. The curriculum has always been
modified. Students can focus on what they want to learn, and
work in parallel. To enter a career that you want to be right
now. No basic or preliminary education is required. At the end
of the course, a certificate issued by a private sector owner,
therefore, guarantees that when the course of completion can
be entered into the labour market or change the occupation

line immediately.

Youth Person aged over 15 years but less than 18 years
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